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I. EfE B35 - £ Consolidated Financial Performance

1. 8% EE Income Statement

FY2017

FY2018

FY2019

FY2020

FY2021

FY2022

FY2023

FY2024

(B6Z: B M.~ millions of yen)

FY2025

FY2026

Pallst=) 145,535 154,409 158,918 157,412 121,712 118,384 130,135 134,269 150,910 164,603
Net sales BIHALE YoY (%) 103.3 106.1 102.9 99.1 77.3 97.3 109.9 103.2 112.4 109.1
Pallat o lIE2 74,155 79,507 81,760 79,983 55,020 59,090 67,178 69,462 78,629 86,230
Gross profit 55 L Lk Ratio to Sales (%) 51.0 51.5 51.4 50.8 45.2 49.9 51.6 51.7 52.1 52.4
RIHALE YoY (%) 103.6 107.2 102.8 97.8 68.8 107.4 113.7 103.4 113.2 109.7
RFEBERV—RERE 64,990 68,989 70,696 71,224 61,634 57,407 60,816 62,722 70,645 77,103
SGA expenses 5% E Lk Ratio to Sales (%) 447 447 445 45.2 50.6 48.5 46.7 46.7 46.8 46.8
BIHALE YoY (%) 107.4 106.2 102.5 100.7 86.5 93.1 105.9 103.1 112.6 109.1
(= 9,165 10,518 11,063 8,758 A 6,613 1,683 6,362 6,740 7,984 9,126
Operating income 5% £ It Ratio to Sales (%) 6.3 6.8 7.0 5.6 - 1.4 49 5.0 5.3 5.5
RTHALE YoY (%) 82.8 114.8 105.2 79.2 - - 378.0 105.9 118.5 114.3
BREH 9,420 10,775 11,312 8,803 A 4,878 2,827 6,900 7,486 8,539 9,313
Ordinary income 55 L LE Ratio to Sales (%) 6.5 7.0 71 5.6 - 2.4 5.3 5.6 5.7 5.7
BTHALE YoY (%) 84.3 114.4 105.0 77.8 - - 2441 108.5 1141 109.1
FEHHREICRE T 2 YHRHMAIZ 5,191 5,247 6,417 3,522 AT7,197 732 4,341 4,876 4,282 6,112
Net income attributable to owners of parent 5% L Lk Ratio to Sales (%) 3.6 3.4 4.0 2.2 - 0.6 3.3 3.6 2.8 3.7
RTHALE YoY (%) 79.9 101.1 122.3 54.9 - - 592.6 112.3 87.8 142.7

2. WiExAK Balance Sheet

(Bif1: BH M.~ millions of yen)

FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026
waE 67,799 67,107 70,738 70,007 63,619 59,703 61,184 60,204 70,142 71,507
Total assets BTHALE YoY (%) 106.1 99.0 105.4 99.0 90.9 93.8 102.5 98.4 116.5 101.9
MENEE 45,152 45,878 44,533 45,997 39,745 38,475 41,604 40,372 44,816 44,292
Current assets BTHALE YoY (%) 106.6 101.6 97.1 103.3 86.4 96.8 108.1 97.0 111.0 98.8
BEE&E 22,646 21,228 26,205 24,009 23,874 21,228 19,580 19,831 25,325 27,214
Non-current assets BTHALE YoY (%) 105.3 93.7 123.4 91.6 99.4 88.9 92.2 101.3 127.7 107.5
mEaE 29,805 27,213 27,082 23,658 29,564 25,437 23,451 20,997 27,767 25,028
Current liabilities ATHALE YoY (%) 119.4 91.3 99.5 87.4 125.0 86.0 92.2 89.5 132.2 90.1
EE&E 7,012 5,203 4,078 4,275 4,210 4,197 4,030 4177 4,552 4,342
Non-current liabilities ATHALE YoY (%) 136.1 74.2 78.4 104.8 98.5 99.7 96.0 103.6 109.0 95.4
HEERSE 30,673 33,714 37,810 38,634 29,868 30,210 33,897 35,336 38,122 42,432
Shareholders' equity ATHALE YoY (%) 90.6 109.9 1121 102.2 77.3 101.1 112.2 104.2 107.9 111.3
HMEEST 30,980 34,690 39,578 42,072 29,844 30,069 33,702 35,030 37,821 42,135
Total net assets ATHALE YoY (%) 91.8 112.0 1141 106.3 70.9 100.8 1121 103.9 108.0 111.4
T EEE 26,210 24,799 24,988 27,949 19,914 20,546 20,639 21,686 24,730 27,439
Inventory ATHALE YoY (%) 109.4 94.6 100.8 111.8 71.3 103.2 100.5 105.1 114.0 111.0
BT Ak 13,792 5,000 3,600 4,600 15,600 7,800 2,504 202 1,028 1,900
Interest-bearing debt ATHALE YoY (%) 224.4 36.3 72.0 127.8 339.1 50.0 32.1 8.1 508.9 184.8

E T IRHRAE ISR D RFHELE] O—ABKUE ]

(ERFEAEE28S 201852A16H) 2FY2019&L VEA L THY £97 AIFEERBEOBRMBEIILTEY A,

Note: ASBJ Statement No. 28, Partial Amendments to Accounting Standard for Tax Effect Accounting have been adopted from FY2019. FY2018 results are not restated retroactively.



3. 1%%7= Y15 Per share data

FY2017

FY2018

FY2019

FY2020

FY2021

FY2022

FY2023

FY2024

FY2025

FY2026

1 %% 7Y YAz () 174.57 185.08 226.20 124.15 A 252.74 25.71 152.37 175.43 155.13 221.34

Earnings per share (EPS) (yen) BIHALE Yoy (%) 81.2 106.0 122.2 54.9 - - 592.6 115.1 88.4 142.7

1#%E Y EESE (M) 1,081.49 1,186.01 1,333.16 1,362.01 1,045.93 1,055.23 1,182.72 1,269.38 1,369.92 1,525.54

Book value per share (BPS) (yen) RTHALE YoY (%) 96.8 109.7 112.4 102.2 76.8 100.9 1121 107.3 107.9 111.4

172 Y BB (M) 78.00 78.00 80.00 83.00 0.00 19.00 47.00 55.00 63.00 89.00

Dividends per share (DPS) (yen) BITHALE YoY (%) 100.0 100.0 102.6 103.8 0.0 - 247 .4 117.0 114.5 141.3

Bo 4@ (%)  Dividend payout ratio (%) 447 421 354 66.9 - 73.9 30.8 314 40.6 40.2

4. ¥y y¥a - 7A— Cashflows
(B4 : @A M.~ millions of yen)

FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

HEFEICLBF v v 2 - 70— Cash flows from operating activities 4,868 13,938 9,140 5,510 A 4,277 6,891 10,258 6,341 7,097 5,551

BEFEEICLDF v v a - 70— Cash flows from investing activities A 4,511 A 2,442 A 5,926 A 3,667 A 4,079 215 A 1,255 A 2,656 A 6,240 A 9,626

5 EBIC L D F v v a2 - 7HA— Cash flows from financing activities A 508 A 10,812 A 3,711 A 1,938 9,268 A 8,000 A 5,979 A 5,773 A 699 842

RERVREAEYPRES 5,630 6,300 5,839 5,726 6,604 5,593 8,562 6,486 6,655 3,445

Cash and cash equivalents at the term-end BIHALE Yoy (%) 97.1 111.9 92.7 98.1 115.3 84.7 153.1 75.8 102.6 51.8
5. IRGEBRU—REEE SGAexpenses

(B4 : ®H M. millions of yen)

FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

IRFEERV—REEESET 64,990 68,989 70,696 71,224 61,634 57,407 60,816 62,722 70,645 77,103

SGA expenses %t Ratio to Sales (%) 44.7 44.7 445 45.2 50.6 48.5 46.7 46.7 46.8 46.8

RTHALE YoY (%) 107.4 106.2 102.5 100.7 86.5 93.1 105.9 103.1 112.6 109.1

EERIEE 3,193 3,469 3,543 4,263 3,378 2,575 3,008 3,823 4,390 4,812

Advertisement 5% £t Ratio to Sales (%) 2.2 2.2 2.2 2.7 2.8 2.2 2.3 2.9 2.9 2.9

BIHEALE YoY (%) 121.8 108.6 102.1 120.3 79.3 76.2 116.8 1271 114.8 109.6

UNGE- 22,731 24,386 24,770 25,055 22,253 20,372 21,412 21,134 23,719 25,399

Personnel % Ett Ratio to Sales (%) 15.6 15.8 15.6 15.9 18.3 17.2 16.4 15.7 15.7 15.4

BIHALE YoY (%) 106.3 107.3 101.6 101.2 88.8 91.5 105.1 98.7 112.2 107.1

&SR 20,379 21,765 22,607 22,545 19,824 19,220 18,552 18,422 19,925 21,641

Rent 55 E Lk Ratio to Sales (%) 14.0 141 14.2 14.3 16.3 16.3 14.3 13.7 13.2 13.1

BIHEALE YoY (%) 107.7 106.8 103.9 99.7 87.9 97.0 96.5 99.3 108.2 108.6

BT E A E 1,863 1,801 1,859 1,946 1,679 1,099 873 918 1,322 1,721

Depreciation 5% E bt Ratio to Sales (%) 1.3 1.2 1.2 1.2 14 0.9 0.7 0.7 0.9 1.1

BIHALE YoY (%) 103.8 96.7 103.2 104.7 86.3 65.5 79.5 105.2 143.9 130.2

Z DOfth 16,821 17,566 17,915 17,413 14,498 14,140 16,969 18,421 21,287 23,528

Other 55 £t Ratio to Sales (%) 11.6 11.4 11.3 11.1 11.9 11.9 13.0 13.7 141 14.3

BITHALE YoY (%) 106.6 104.4 102.0 97.2 83.3 97.5 120.0 108.6 115.6 110.5




6. IR EEE LFMELE Capital expenditures and Depreciation

(B4 : §H M. millions of yen)

FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

FlIEE 4,445 3,053 5,833 2,292 1,986 3,485 1,136 2,462 6,014 10,353

Capital expenditures 5%kt Ratio to Sales (%) 3.1 2.0 3.7 1.5 1.6 2.9 0.9 1.8 4.0 6.3

BISALE YoY (%) 127.8 68.7 191.0 39.3 86.6 175.5 32.6 216.7 2443 172.2

BUTE R 1,863 1,801 1,859 1,946 1,679 1,099 873 918 1,322 1,721

Depreciation % £t Ratio to Sales (%) 1.3 1.2 1.2 1.2 1.4 0.9 0.7 0.7 0.9 1.0

BIEAL YoY (%) 103.8 96.7 103.2 104.7 86.3 65.5 79.5 105.2 143.9 130.2

7. ERRERIEZEZDO#E Financial Indicators

FY2022 FY2023 FY2024 FY2025 FY2026
B EMERER Total assets turnover [ (times) 2.0 2.1 2.2 2.2 2.3
7o R B EEEREK 1 Inventory turnover *1 [El(times) 5.9 6.3 6.3 6.5 6.3
B o EAR L IR E Return on equity (ROE) % 2.4 13.6 14.2 11.8 15.3
HEERBHRE Ordinary income to total assets (ROA) % 4.6 11.4 12.3 13.1 13.2
BENESE 2 Return on investment (ROI) *2 % 7.6 20.1 21.7 22.8 22.3
BCO&EARLE Equity ratio % 50.4 55.1 58.2 53.9 58.9
BEEARLE 3 Debt equity ratio *3 % 98.6 81.5 71.9 85.5 69.7
FRENLLE Current ratio % 151.3 177.4 192.3 161.4 177.0
[EE b= Fixed assets ratio % 70.6 58.1 56.6 67.0 64.6
MBERYE Dividend on equity ratio (DOE) % 1.8 4.0 43 4.8 5.8
HRIE AL Number of stores 310 298 301 322 273
REEEH Number of employees 4,213 3,915 3,980 4,096 3,903

*1 B EEERGE =% LB - . AHEERPTY

2 BAENEE= (REAGE+ MR + BHFEE+BCERHHRTY) x100
*3AMERLE= (RBHAK+ETEEM +B2EAX100

*1 Inventory turnover = Net sales + Inventory (yearly average)

*2 Return on investment = (Ordinary income + Interest expenses) + (Interest-bearing debt + Shareholders' equity (yearly average)) x 100
*3 Debt equity ratio = (Current liabilities + Noncurrent liabilities) + Shareholders' equity x 100



I. Bk E¥0#5% Non-Consolidated Business Results
1. ZEEKIRR 55 LR Sales by Business Unit
(B4 : M. millions of yen)

FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

FLE (EiF) 126,072 128,356 131,476 129,402 101,929 107,482 118,434 123,685 139,355 154,109
Non-consolidated net sales BTHALE Yoy (%) 98.6 101.8 102.4 98.4 78.8 105.4 110.2 104.4 112.7 110.6
EYxzxazy bEt 108,979 109,554 112,779 111,162 85,878 90,000 98,790 104,709 118,098 129,746
Total business units 55kt Ratio to Sales (%) 86.4 85.4 85.8 85.9 84.3 83.1 82.6 82.8 83.3 82.7
BIHALE Yoy (%) 98.0 100.5 102.9 98.6 77.3 104.8 109.8 106.0 112.8 109.9

LY Rv—4 v b — — 73,169 72,449 58,542 59,482 65,063 70,039 77,211 83,970
Trend-conscious Market 5 Lt Ratio to Sales (%) - — 55.7 56.0 57.5 54.9 54 .4 55.4 54.5 53.5
BTHALE Yoy (%) — — 106.4 99.0 80.8 101.6 109.4 107.6 110.2 108.8

SyR:-bLYRv—4v b — — 39,610 38,712 27,335 30,517 33,726 34,670 40,886 45775
Basic Trend-conscious Market 55ttt Ratio to Sales (%) — — 30.1 29.9 26.8 28.2 28.2 27.4 28.8 29.2
BIHALE Yoy (%) — - 107.2 97.7 70.6 111.6 110.5 102.8 117.9 112.0

Z Dfts 17,093 18,802 18,697 18,240 16,050 18,338 20,758 21,746 23,734 27,226
Other % kb Ratio to Sales (%) 13.6 14.6 14.2 14.1 15.7 16.9 174 17.2 16.7 17.3

BIHALE Yoy (%) 102.2 110.0 99.4 97.6 88.0 114.3 113.2 104.8 109.1 114.7




2. 5lE - B - FHMFHALL#ERE  Net Sales, Number of Customers, and Average Spending per Customer (YoY)
(1) &FE% All Business Units

@OEY#RX21=v 5t Total Business Units (%)
8A June 7R July 98 Sep. 10H Oct. 118 Nov. 12F Dec. 1A Jan.

Pl 23/4~24/3 110.0 109.2 113.1 113.8 102.0 100.9 100.2 115.7 98.6 100.1 110.8 102.7 110.8 106.1 104.3 103.7 108.5 104.1 106.0

Sales 24/4~25/3 115.0 110.4 115.6 114.5 112.4 115.3 110.4 114.8 116.6 107.9 105.4 113.4 113.7 114.2 1141 109.2 113.9 111.9 112.8
25/4~26/3 102.5 110.7 108.6 105.4 123.4 102.9 113.8 114.7 107.2 113.5 113.2 106.2 107.3 109.3 111.6 110.7 108.2 111.2 109.9

BEEH 23/4~24/3 1089 1214 93.0 84.7 1011 100.1 109.3 93.1 93.0 91.7 109.6 109.3 106.7 93.5 976 101.2 99.7 99.4 99.5

Number of customers 24/4~25/3 113.1 108.4 116.0 113.0 110.5 110.9 112.4 115.4 115.6 106.0 102.7 114.5 112.4 111.7 114.6 107.9 1121 111.2 111.6
25/4~26/3 103.3 109.3 108.3 102.9 126.4 104.4 112.0 107.6 107.3 110.4 113.2 103.1 107.1 110.1 108.8 108.6 108.6 108.7 108.6

M 23/4~24/3 107.8 108.5 109.2 103.4 112.3 102.0 106.2 103.0 100.9 101.0 103.4 102.1 108.5 105.3 103.3 102.1 107.0 102.7 104.6

Average spending per customer ~ 24/4~25/3 1016 1015 1015 100.0 101.3 104.7 978 1010 101.0 1014 1014 99.0 1015 1018 100.1 100.8 101.7 100.7 101.1
25/4~26/3 99.7 102.3 100.5 102.4 97.6 99.0 1021  106.3 99.6 1028 100.8 103.1  100.8 994 1026 1022 100.0 1024 101.3

SEVRZRAZy bR RS BEEENE 2y PBR (274 Ty FT7A-X #5142 +Z0Z0TOWN) A SEHLTWET,
+Purchasing customers and average spending per customer for total business units are calculated from retail and online (UNITED ARROWS ONLINE and ZOZOTOWN).

@BETEE Existing Stores (%)

6H June 7R July 9H Sep. 10H Oct. 11A Nov. 12H Dec.

5tLE Sales

NFE+ 2y MBAR 23/4~24/3 1086 108.2 1105 113.0 101.2 100.8 999 1157 99.2 1003 1105 1019 109.1 1058 1044 1033 107.5 103.9 1055
Retail and online 24/4~25/3 1143 1089 1160 1141 1123 1112 1066 1121 1143 106.0 1054 1119 113.0 1127 1113 1081 1128 1099 111.2

25/4~26/3 99.6 107.0 1064 1025 118.7 999 1110 1116 1042 1108 1094 103.7 1043 106.0 1086 107.7 1051 1082 106.8
N 23/4~24/3 109.8 1082 1122 1175 1087 1011 1006 113.0 978 1010 1085 1033 110.0 109.7 103.3 1036 1099 1034 106.3
Retail 24/4~25/3 110.0 1056 114.0 1053 107.8 1127 103.8 1140 1126 1073 1033 109.2 109.7 108.3 1104 1071 109.1 109.0 109.0

25/4~26/3 101.8 1083 1061 1013 117.2 989 1111 1130 1011 108.0 1091 1022 1054 1046 1081 1059 1051 1072 106.2
I bR 23/4~24/3 105.6 108.1 107.0 104.0 89.7 100.2 98.2 122.0 102.2 99.2 113.6 98.8 106.9 98.5 107.0 102.7 1027 1049 103.9
Online 24/4~25/3 1254 1166 1204 1328 1211 1083 1134 1078 1181 1042 108.7 1184 1206 1216 1133 1099 1211 1116 1157

25/4~26/3 946 1043 1070 1044 1214 1021 1106 1083 1103 1152 1099 106.7 102.1 1084 109.7 1108 1052 110.3 108.0

B _EZ# Number of customers

NTE+ 2 v bBIR 23/4~24/3 98.4 97.3 99.3 108.4 88.2 97.3 93.3 1128 989 1002 107.2 100.0 98.3 991 101.2 1018 98.7 1015 100.1
Retail and online 24/4~25/3 1112 1061 113.8 1117 1091 1068 1082 1119 1123 1038 1022 1116 1102 109.7 111.0 106.0 110.0 108.5 109.2

25/4~26/3 984 103.8 103.7 99.2 1203 1004 1072 1020 1026 1058 108.8 99.7 1021 1056 103.7 1044 103.8 104.1 103.9
/I\FE 23/4~24/3 99.8 99.0 1015 1123 95.5 95.0 95.6 109.1 95.3 96.9 100.3 99.8 100.1 102.9 99.5 98.7 1014 99.1  100.3
Retail 24/4~25/3 1074 1027 1124 1019 103.7 1118 1036 1116 1083 106.2 99.0 1046 1073 1048 1079 1039 106.1 1061 106.1

25/4~26/3 97.7 102.1  100.5 96.2 117.7 95.7 106.1 104.3 989 103.7 107.0 999 1002 1022 1028 103.0 1011 1029 102.0
T bR 23/4~24/3 95.7 94.1 954 1013 78.2 100.8 88.7 1200 1051 1045 1144 1004 95.1 93.1 1043 106.0 941 105.2 99.8
Online 24/4~25/3 1185 1125 1161 130.5 1184 998 1177 1124 1188 101.0 1053 123.8 1156 118.0 1165 108.7 116.8 1122 1144

25/4~26/3 99.6 106.8 109.1 103.9 1241 108.0 109.2 97.7 1081 108.7 110.6 99.3 1054 1108 1052 106.2 108.1 105.7  106.9

ZEEi{fi Average spending per customer

NGB+ 3y bBER 23/4~24/3 110.7 1108 1111 1051 1152 1046 1082 103.7 1013 1016 1040 1034 1108 1075 1043 1029 109.3 103.6 106.2
Retail and online 24/4~25/3 1024 1023 1025 1009 1023 105.0 982 1014 1020 1022 1021 1003 1024 1023 100.7 101.7 1024 1014 101.8

25/4~26/3 101.6 103.8 101.8 103.1 98.4 99.7 1034 1083 1011 1039 1012 1034 1023 1002 1041 102.8 101.2 1035 102.5
NGB 23/4~24/3 1101 1093 1105 1047 113.8 1064 1052 103.5 1025 1042 1081 1035 109.9 106.6 103.8 1049 108.3 1043 106.0
Retail 24/4~25/3 1024 1028 1014 103.3 104.0 100.7 1002 102.2 104.0 101.0 1043 1044 1022 1034 1023 103.0 1028 102.8 102.8

25/4~26/3 1042 1061 1055 1054 996 103.3 104.7 1084 1022 1041 1020 1023 1052 1024 1051 1028 103.9 1041 104.1
T bR 23/4~24/3 1108 113.2 1102 1035 1123 1028 1153 1084 102.0 99.0 1026 1035 1114 1065 1076 101.2 109.0 104.3 106.8
Online 24/4~25/3 106.7 1044 106.8 101.7 1024 111.0 97.0 99.5 1006 103.0 100.9 97.3 106.0 103.9 99.2 100.8 1049 1004 102.2

25/4~26/3 95.2 99.6 95.7 100.4 97.5 95.7 1006 1053 101.8 104.7 101.1 106.0 96.7 98.0 1024 104.0 97.2 1031 100.4

c Gy MBROE FEH, BEMICOVTIR, 274 Ty FT7A-X A2 54 L Z0ZOTOWNASEH LTV ET,
+Purchasing customers and average spending per customer for online have been calculated from UNITED ARROWS LTD. ONLINE and ZOZOTOWN.



(2) PL¥F<—=%v } Trend-conscious Market

@OEY#RX21=v 5t Total Business Units (%)
48 Apr. 58 May 6H June 78 July 9H Sep. 10A Oct. 11 Nov. 12H Dec.

Pl 23/4~24/3 111.6 112.4 115.3 112.8 103.9 102.8 103.2 119.4 99.6 102.2 111.5 102.7 113.1 106.8 106.6 104.8 110.0 105.8 107.6

Sales 24/4~25/3 114.2 108.0 114.1 111.6 108.1 112.6 107.9 110.3 115.4 103.7 103.3 111.5 1121 111.0 111.5 106.4 111.5 109.2 110.2
25/4~26/3 99.1 107.8 103.5 103.1 121.7 103.8 111.7 115.4 106.9 113.2 114.2 107.8 103.5 108.2 1111 111.5 105.8 111.3 108.8

B EEH 23/4~24/3 105.2 103.6 104.4 113.9 95.8 99.6 95.1 109.6 94.6 97.4 97.4 95.7 104.4 104.3 99.2 96.8 104.3 98.0 101.2

Number of customers 24/4~25/3 104.6 100.7 109.4 97.1 97.5 108.4 103.8 105.5 106.3 96.9 94.3 103.9 104.8 100.1 105.3 98.7 102.4 102.2 102.3
25/4~26/3 98.8 101.8 100.2 98.0 1226 101.0 1089 1102 1038 1089 1124 106.3 1003 1058 1074 108.8 103.0 108.0 1054

M 23/4~24/3 108.1 108.1 110.8 104.3 114.1 104.2 105.9 104.2 103.9 105.3 110.7 106.6 109.0 106.2 104.7 107.1 107.7 105.9 106.3

Average spending per customer ~ 24/4~25/3  105.0 104.6 103.3 1057 1059 1043 103.0 107.3 107.0 106.8 1057 1045 1044 106.2 1059 1058 1053 106.1 105.7
25/4~26/3 1039 108.0 105.6 105.3 99.2 1023 1043 1075 101.0 1046 1028 1011 1058 1021 1042 1028 103.9 103.6 104.0

E L BRR BEME. NEASEHLTEY T,
Note: "Number of customers" and "Average spending per customer" are calculated from retail sales.

QEXTFE Existing Stores (%)

48 Apr. 5A May 6H June 7A July . 10H Oct. 118 Nov. 12H Dec.

FE k= Sales

NTE+ v bBiR 23/4~24/3 1115 1128 1129 113.0 1048 1041 1041 1202 1014 1033 1124 1031 1124 1078 1078 1055 1102 106.8 108.3
Retail and online 24/4~25/3 1142 1073 116.0 1126 109.0 108.0 1044 107.7 1133 1020 1045 1106 1124 1101 1088 1059 1113 107.6 109.3

25/4~26/3 97.0 1043 1023 1001 1169 1013 1094 1128 1047 1111 1100 1046 1012 1049 108.7 1084 1029 108.6 106.0
/I\FE 23/4~24/3 1132 1120 1158 1188 112.0 1057 1025 116.0 99.2 1042 109.2 1026 1136 1126 1053 1047 113.1 105.0 108.6
Retail 24/4~25/3 109.7 1048 113.0 1042 1041 1087 1029 1101 1117 1037 1023 1086 109.1 1057 108.6 1054 107.5 1073 1074

25/4~26/3 1011 106.7 103.8 994 116.3 996 1104 1144 1015 1091 1096 1019 1039 1039 1084 106.3 103.9 1075 105.9
T B aEAR 23/4~24/3 1070 1149 106.6 101.6 931 1008 1082 1313 106.6 101.8 1182 104.6 109.5 989 1144 1069 1040 1107 107.7
Online 24/4~25/3 126.5 113.7 1229 1311 119.0 1064 1082 1023 116.8 99.7 1082 11563 120.8 119.7 1094 106.8 1202 108.2 1134

25/4~26/3 87.2 98.8 993 1013 1178 1051 1072 1089 1114 1146 1107 110.6 953 1069 1094 1122 101.0 110.7 106.3

Z &4 Number of customers

/I\FE 23/4~24/3 1044 103.3 1041 113.8 97.7 1013 964 111.2 95.7 99.1 98.9 96.4 1039 1059 100.4 98.0 104.8 99.3 102.1
Retail 24/4~25/3 1044 100.3 109.2 98.5 984 1051 1002 102.5 1041 96.6 96.6 1029 1045 1001 102.4 99.0 1024 1009 101.7

25/4~26/3 95.9 98.3 97.6 93.9 116.3 96.5 1055 105.8 99.5 1039 107.6 100.9 97.3 1009 103.3 103.6 99.0 1034 101.1

EHf Average spending per customer

a7 23/4~24/3 1085 1084 111.2 1044 1146 1044 1063 1044 103.7 1052 1103 1065 1094 1063 1048 1068 107.9 1058 106.4
Retail 24/4~25/3 1051 1045 103.5 1058 1058 1034 102.7 1074 1074 1074 1059 1056 1044 1055 106.0 106.5 105.0 106.3 105.6

25/4~26/3 1054 1086 106.3 1059 100.0 103.2 1047 108.2 1021 1050 101.8 101.0 106.7 103.0 105.0 102.6 104.9 104.0 104.7




(3) Ty F+bFL>YF=—%v + Basic Trend-conscious Market

OEY#R21=v 5t Total Business Units (%)
48 Apr. 58 May 6H June 78 July 9H Sep. 10A Oct. 11 Nov. 12H Dec.

Pl 23/4~24/3 107.1 103.4 108.8 115.8 98.0 96.7 94.7 108.9 96.7 96.4 109.5 102.8 106.3 104.4 99.9 101.8 105.4 100.8 102.8

Sales 24/4~25/3 116.5 115.1 119.0 120.4 122.4 121.7 115.4 123.8 119.1 115.7 109.6 116.7 116.8 121.4 119.6 114.5 118.9 117.2 117.9
25/4~26/3 108.9 116.1 118.8 109.8 126.8 100.8 117.7 113.4 107.7 114.0 111.4 103.5 114.6 111.4 112.6 109.3 113.1 111.0 112.0

B EEH () 23/4~24/3 97.5 96.3 101.1 113.0 96.4 91.1 97.3 109.6 97.8 98.1 109.5 111.7 98.3 102.0 101.1 105.3 100.1 103.2 101.6

Number of customers 24/4~25/3 116.8 112.8 123.4 112.9 116.5 128.9 115.8 129.4 121.7 121.9 106.3 114.0 117.6 117.8 122.3 115.5 117.7 118.9 118.3
25/4~26/3 111.3 119.7 115.1 106.1 131.9 103.7 117.4 114.9 109.5 113.4 118.2 104.4 115.4 113.0 113.7 111.1 114.2 112.4 113.3

FEm (\FR) 23/4~24/3 107.7 106.4 105.4 102.7 107.2 101.6 101.3 99.0 98.5 98.7 101.4 97.6 106.5 102.6 99.7 99.5 104.5 99.5 101.9

Average spending per customer ~ 24/4~25/3 97.6 98.9 97.7 100.0 103.6 98.4 95.8 97.8 98.1 971 1024 100.1 97.9 101.2 97.4 99.0 99.4 98.4 98.9
25/4~26/3 98.9 99.3 1026 103.2 96.7 99.7 1021 102.2 97.5 98.9 96.4 100.8 100.2 99.4  100.7 98.7 99.9 99.9 99.8

E L BR BEME. NEASEHLTEY T,
Note: "Number of customers" and "Average spending per customer" are calculated from retail sales.

@B%7ENE Existing Stores (%)

48 Apr. 5A May 6H June 7A July . 10H Oct. 118 Nov. 12H Dec.

Fe k= Sales

NTE+ 2y baBiR 23/4~24/3 103.4 99.8 1057 1129 94.1 93.5 921 1074 94.8 948 106.5 99.8 1029 1014 97.9 99.3 102.2 98.6  100.1
Retail and online 24/4~25/3 1145 1119 116414 1170 1193 1187 111.0 1206 1166 1127 1071 1143 1141 1181 1163 1119 1159 1143 115.0

25/4~26/3 1044 1120 1142 1069 1224 972 1140 1094 1033 1102 1083 1021 1102 1080 1085 106.6 109.2 1076 108.3
/I\FR 23/4~24/3 103.5 1009 1047 1148 101.6 90.2 96.8 106.8 94.4 945 106.8 104.8 103.0 103.5 99.1 1014 1032 1001 101.5
Retail 24/4~25/3 1105 1072 1161 1076 116.0 1232 1056 1222 1145 1134 1053 1101 1111 1143 1144 1101 1125 1124 1125

25/4~26/3 103.2 1114 1107 1049 118.9 974 1126 1103 1002 106.2 108.3 102.8 1084 106.2 1075 1053 1074 1065 106.9
v hER 23/4~24/3 103.2 97.6 107.6  109.1 83.2 99.1 819 108.6 95.3 952  106.1 912 1027 97.8 95.7 96.5 100.4 96.1 97.8
Online 24/4~25/3 1236 1216 1161 1361 1252 1116 1242 1175 1203 1118 109.6 123.2 1204 1251 1203 1149 1226 1176 119.7

25/4~26/3 107.0 1131 1209 1101 128.3 968 1168 1074 1084 1161 1084 1008 113.8 111.0 1103 1088 1124 109.5 110.8

Z & # Number of customers

/I\FE 23/4~24/3 94.6 93.7 98.4 1104 92.8 87.4 946 106.8 94.9 94.5 1023 104.0 95.5 99.3 98.4 99.6 97.3 98.9 98.1
Retail 24/4~25/3 1109 1057 1163 1059 109.7 1209 1072 1220 1134 1152 1018 1063 1109 1104 1142 1089 1106 1117 111.2

25/4~26/3 99.7 106.6 103.7 98.5 119.0 949 106.7 102.8 98.3 103.6 106.3 99.0 1034 103.6 1024 1025 103.5 1024 103.0

EHf Average spending per customer

) 23/4~24/3 1094 1076 1064 1040 1095 1032 1023 100.0 99.5 1000 1044 1008 107.8 1042 100.8 101.8 106.0 101.1 103.4
Retail 24/4~25/3 99.6 1014 99.8 101.7 1058 101.9 98.5 100.1 101.0 984 1034 1035 1002 103.6 100.1 101.1 101.7 100.7 101.2

25/4~26/3 103.5 1045 106.7 106.5 999 1026 1055 107.3 1019 1025 1019 1039 104.8 1025 105.0 102.7 103.8 104.0 103.8




3. FrxuRl-hFETUTHGELES

(1) £% Total

Sales by Sales Channel and Retail Area

(Bifiz: B M. millions of yen)

FY2022 FY2023 FY2024 FY2025 FY2026

INFEEET 58,818 66,641 70,783 78,555 87,051
Retail WAL Share (%) 54.3 55.7 56.0 55.4 55.5
HTHALE YoY (%) 112.4 113.3 106.2 111.0 110.8

JbiEE - b X 2,630 2,976 3,031 3,488 3,947
Hokkaido / Tohoku area 1Rkt Share (%) 25 2.5 2.4 25 25
ATHALE YoY (%) 103.7 113.2 101.8 115.1 113.1

Bl GEmUAN) X 11,979 13,110 13,846 15,723 17,295
Kanto area (excluding Tokyo) HRLLL Share (%) 11.1 11.0 11.0 11.1 11.0
BTHALE YoY (%) 119.5 109.4 105.6 113.6 110.0

RRHX 23,017 26,691 29,148 32,550 35,826
Tokyo area H#AltL Share (%) 21.2 22.3 231 22.9 22.8
ATHALE YoY (%) 113.1 116.0 109.2 111.7 110.1

FREM - deke - X 6,210 6,859 7,002 7,607 8,611
Koushinetsu / Hokuriku / Tokai area Akt Share (%) 5.7 5.7 55 54 55
HTHALE YoY (%) 113.0 110.4 102.1 108.6 113.2

BEFEHEX 8,599 10,065 10,383 11,082 12,057
Kansai area R Share (%) 7.9 8.4 8.2 7.8 7.7
ATHALE YoY (%) 105.6 117.0 103.2 106.7 108.8

FE - UE - AN 6,380 6,938 7,371 8,103 9,313
Chugoku / Shikoku / Kyushu area ML Share (%) 5.9 5.8 5.8 5.7 6.0
HTHALE YoY (%) 110.3 108.7 106.2 109.9 114.9

v b aEER 29,763 30,358 32,009 37,307 40,564
Online HRLLE Share (%) 275 254 25.3 26.3 25.8
ATHALE YoY (%) 91.2 102.0 105.4 116.6 108.7

HE 1,417 1,789 1,916 2,234 2,129
Wholesale etc. Akt Share (%) 1.3 1.5 1.5 1.6 1.4
BTHALE YoY (%) 153.3 126.2 1071 116.6 95.3

Z Dfth 18,338 20,758 21,746 23,734 27,226
Other HRLLE Share (%) 16.9 17.4 17.2 16.7 17.3
ATHALE YoY (%) 114.3 113.2 104.8 109.1 114.7

SALET 107,482 118,434 123,685 139,355 154,109
Total BTHALE YoY (%) 105.4 110.2 104.4 112.7 110.6

~8F R T



(2) %7 By Business (2025/4~2026/3)

FLYER—Fy b

Trend-conscious Market

(B2 : B M. millions of yen)

SYF-FLYER—F L
Basic Trend-conscious Market

INFEAET 87,051 57,016 30,035
Retail ¥R Share (%) 67.1 67.9 65.6
BITHALE YoY (%) 110.8 109.7 113.1

s - Rt 3,947 2,361 1,585
Hokkaido / Tohoku area AL Share (%) 3.1 2.8 3.5
BIHALE YoY (%) 113.1 106.5 124.7

BEER EmUN #X 17,295 7,962 9,332
Kanto area (excluding Tokyo) AL Share (%) 13.3 9.5 20.4
BIHALE YoY (%) 110.0 106.4 113.2

HRHX 35,826 26,752 9,074
Tokyo area HRLLL Share (%) 27.6 31.9 19.8
BIHEALE Yoy (%) 110.1 110.8 108.0

FRE - dube - BEHX 8,611 5,131 3,480
Koushinetsu / Hokuriku / Tokai area 1At Share (%) 6.6 6.1 7.6
BIHALE Yoy (%) 113.2 106.4 125.0

Eaich: ]y 12,057 8,677 3,380
Kansai area ML Share (%) 9.3 10.3 7.4
BIHEALE Yoy (%) 108.8 109.0 108.2

FE - ME - X 9,313 6,130 3,182
Chugoku / Shikoku / Kyushu area AL Share (%) 7.2 7.3 6.9
BIHALE YoY (%) 114.9 114.2 116.3

T b Bk 40,564 25,211 15,353
Online ¥R Share (%) 31.3 30.0 335
BIHEALE YoY (%) 108.7 107.6 110.6

iz 2,129 1,742 387
Wholesale etc. AL Share (%) 1.6 21 0.9
BIHALE YoY (%) 95.3 971 87.7

Eyxrzxa=vy b&t 129,746 83,970 45,775
Total business units BTEALE YoY (%) 109.9 108.8 112.0

-9F /LT R (BU) -



(3) LY F=—% v b} Trend-conscious Market

(B 6L: B M.~ millions of yen)

FY2022 FY2023 FY2024 FY2025 FY2026

INFERET 39,441 44,705 48,071 51,997 57,016
Retail ¥R Share (%) 66.3 68.7 68.6 67.4 67.9
BIHALE YoY (%) 110.6 113.3 107.5 108.2 109.7

JbiEE - AL 1,746 1,924 1,996 2,217 2,361
Hokkaido / Tohoku area H#RLLE Share (%) 2.9 3.0 2.8 2.9 2.8
ATHALE YoY (%) 101.2 110.2 103.7 111.1 106.5

Bl GEmUN) X 5,728 6,348 6,719 7,480 7,962
Kanto area (excluding Tokyo) AL Share (%) 9.7 9.8 9.6 9.7 9.5
BIHALE YoY (%) 116.1 110.8 105.8 111.3 106.4

HRRHX 17,412 20,088 22,248 24,150 26,752
Tokyo area AL Share (%) 29.3 30.9 31.8 31.3 31.9
ATHALE YoY (%) 111.2 115.4 110.8 108.5 110.8

FRIEM - deke - EHX 4,061 4,452 4,510 4,823 5,131
Koushinetsu / Hokuriku / Tokai area AL Share (%) 6.8 6.8 6.4 6.2 6.1
BTHALE YoY (%) 112.4 109.6 101.3 106.9 106.4

BIFE X 6,262 7,316 7,714 7,958 8,677
Kansai area H#RLLE Share (%) 10.5 11.2 11.0 10.3 10.3
ATHALE YoY (%) 106.6 116.8 105.4 103.2 109.0

FE - UE - AN 4,229 4,574 4,883 5,367 6,130
Chugoku / Shikoku / Kyushu area AL Share (%) 7.1 7.0 7.0 7.0 7.3
BTHALE YoY (%) 109.6 108.1 106.7 109.9 114.2

SV il 18,819 18,858 20,393 23,420 25,211
Online ¥R Share (%) 31.6 29.0 29.1 30.3 30.0
BIHALE YoY (%) 85.4 100.2 108.1 114.8 107.6

HE 1,220 1,500 1,574 1,793 1,742
Wholesale, etc. #BRLLL Share (%) 2.1 2.3 2.3 2.3 2.1
BTHALE YoY (%) 148.0 122.9 104.9 114.0 97.1

EYxRRaA=y bET 59,482 65,063 70,039 77,211 83,970
Total business units BIHALE YoY (%) 101.6 109.4 107.6 110.2 108.8

~10F v L =T R (R R) -



(4) Ty F: bL¥F2—% v} Basic Trend-conscious Market

(B 6L: B M.~ millions of yen)

FY2022 FY2023 FY2024 FY2025 FY2026

INFERET 19,376 21,936 22,711 26,558 30,035
Retail AL Share (%) 63.5 65.1 65.5 65.0 65.6
BTEALE YoY (%) 116.4 113.2 103.5 116.9 113.1

JbiEE - Bt X 883 1,051 1,035 1,270 1,585
Hokkaido / Tohoku area H#RLLE Share (%) 2.9 3.1 3.0 3.1 3.5
BITHALE YoY (%) 109.3 119.0 98.4 122.8 124.7

Bl GEmUN) X 6,250 6,762 7,127 8,243 9,332
Kanto area (excluding Tokyo) AL Share (%) 20.5 20.0 20.5 20.2 204
BTEALE YoY (%) 122.9 108.2 105.4 115.6 113.2

RRHX 5,604 6,603 6,900 8,400 9,074
Tokyo area AL Share (%) 18.3 19.6 19.9 20.6 19.8
BIHALE Yoy (%) 119.6 117.8 104.5 121.7 108.0

FRIEM - deke - EHX 2,149 2,406 2,491 2,783 3,480
Koushinetsu / Hokuriku / Tokai area HAkLL Share (%) 7.0 7.2 7.2 6.8 7.6
BTHEALE YoY (%) 114.1 112.0 103.5 111.7 125.0

BIFE X 2,337 2,748 2,668 3,123 3,380
Kansai area H#RLLE Share (%) 7.7 8.2 7.7 7.6 7.4
BIHALE Yoy (%) 103.1 117.6 97.1 117.1 108.2

FE - UE - AN 2,150 2,364 2,488 2,736 3,182
Chugoku / Shikoku / Kyushu area AL Share (%) 7.1 7.0 7.2 6.7 6.9
BTHEALE YoY (%) 111.9 109.9 105.3 110.0 116.3

SV il 10,943 11,500 11,615 13,887 15,353
Online AL Share (%) 35.9 34.1 335 33.9 335
BIHALE YoY (%) 103.4 105.1 101.0 119.6 110.6

HE 197 288 342 441 387
Wholesale, etc. At Share (%) 0.6 0.8 1.0 1.1 0.9
BIHALE YoY (%) 197.5 146.5 118.7 128.6 87.7

EYxRRaA=y bET 30,517 33,726 34,670 40,886 45,775
Total business units BIHALE YoY (%) 111.6 110.5 102.8 117.9 112.0

“NF R 2Y TR (RR) -



4. RBNRLES
(1) £t Total

Sales by Category

(B4 : @A M.~ millions of yen)

FY2022 FY2023 FY2024 FY2025 FY2026

XX 33,578 37,344 40,404 44,872 48,145
Men's Akt Share (%) 30.7 31.0 31.6 31.3 30.7
BIHALE YoY (%) 108.0 111.2 108.2 1111 107.3

A AR 54,539 59,457 62,604 71,383 79,948
Women's At Share (%) 49.9 49.3 49.0 49.9 50.9
BIHALE YoY (%) 106.4 109.0 105.3 114.0 112.0

SN —=&LH— 602 551 580 717 629
Silver & leather H#Aktt Share (%) 0.5 0.4 0.4 0.5 0.4
BIHALE YoY (%) 43.9 91.4 105.3 123.7 87.7

EEMEE 2,151 2,381 2,284 2,418 2,619
Household and Atk Share (%) 2.0 1.9 1.8 1.6 1.7
other goods BIHALE YoY (%) 101.2 110.7 95.9 105.9 108.3
Z Dith 18,338 20,758 21,746 23,734 27,226
Other H#RLLE Share (%) 16.9 17.4 17.2 16.7 17.3
BIHALE YoY (%) 114.3 113.2 104.8 109.1 114.7

ez 107,482 118,434 123,685 139,355 154,109
Total BIHALL YoY (%) 105.4 110.2 104.4 112.7 110.6

(2) E#75! By Business (2025/4~2026/3) (B44i : M. millions of yen)

FLYRZ—5 9 b

SyR- FLYEFER—7Y

Trend-conscious Market Basic Trend-conscious Market

A X 48,145 32,546 15,599
Men's Akt Share (%) 36.7 38.4 33.5

BIHEALE YoY (%) 107.3 106.8 108.4
TA XX 79,948 50,849 29,098
Women's AL Share (%) 60.9 60.0 62.4

BIHALE YoY (%) 112.0 110.5 114.7
IR =& L H— 629 629 =
Silver & leather AL Share (%) 0.5 0.7 -

BIHEALE YoY (%) 87.7 87.7 -
EEHESE 2,619 712 1,907
Household and AL Share (%) 2.0 0.8 4.1
other goods BIEALE YoY (%) 108.3 112.7 106.8
EYxrzxazy bEt 129,746 83,970 45,775
Total business units BITEALE Yoy (%) 109.9 108.8 112.0

~1245 H A=



(3) FLYFT—4 9

Trend-conscious Market

(B 41 . EH M. millions of yen)

FY2022 FY2023 FY2024 FY2025 FY2026

AR 22,469 24,772 27,303 30,480 32,546
Men's Rt Share (%) 375 37.8 38.7 39.2 38.4
BIHALE YoY (%) 105.0 110.3 110.2 111.6 106.8

TA XX 36,473 39,644 42,165 46,006 50,849
Women's AL Share (%) 60.8 60.5 59.7 59.1 60.0
ATHALEL YoY (%) 103.3 108.7 106.4 109.1 110.5

SILN—& LY — 602 551 580 717 629
Silver & leather ALk Share (%) 1.0 0.8 0.8 0.9 0.7
BIHALE YoY (%) 43.9 914 105.3 123.7 87.7

EEREE 415 592 568 632 712
Household and At Share (%) 0.7 0.9 0.8 0.8 0.8
other goods BIH#ALE YoY (%) 90.7 142.8 95.8 111.3 112.7
EYxrzxa=y &t 59,482 65,063 70,039 77,211 83,970
Total business units BIH#ALE YoY (%) 101.6 109.4 107.6 110.2 108.8

(4) SyF- kL

F<—%4 v k Basic Trend-conscious Market

(B6L - BA M.~ millions of yen)

FY2022 FY2023 FY2024 FY2025 FY2026

XX 11,108 12,571 13,101 14,392 15,599
Men's At Share (%) 359 36.8 37.2 34.6 335
ATHAL YoY (%) 114.5 113.2 104.2 109.9 108.4

TAAXY R 18,065 19,812 20,438 25,377 29,098
Women's ALt Share (%) 58.5 58.0 58.0 61.1 62.4
BTHEALE YoY (%) 113.1 109.7 103.2 124.2 114.7

SILN—&LH— = = = = =
Silver & leather AL Share (%) - - - - -
ATHAL YoY (%) — - - - -

FyR - EEHES 1,736 1,788 1,716 1,786 1,907
Children's, household Rt Share (%) 5.6 5.2 4.8 4.3 4.1
and other goods BTHEALL YoY (%) 104.1 103.0 95.9 104.1 106.8
EYxRRaA=y bEt 30,517 33,726 34,670 40,886 45,775
Total business units BIHALE YoY (%) 111.6 110.5 102.8 117.9 112.0

—1345% F Bl (FF2ER1) -



5. Bfusf-YF LT (EEE) Efficiency of Sales (Directly Operated Stores)
(1) /I\5E£JE Retail Stores

FY2022 FY2023 FY2024 FY2025 FY2026

B =55 £ & Sales by directly operated stores B (millions of yen) 58,279 66,111 70,260 78,037 86,521
Infd7-V5E LS FH97EHEE  Avg. sales area ni 53,119 51,747 51,706 53,353 57,653
Sales per 1m’ Im%7-Y5E LS Sales per 1mi FH (thousands of yen) 1,097 1,277 1,358 1,462 1,500
A ¥ Avg. monthly sales per 1mi FH (thousands of yen) 91 106 113 121 125

IANE7YFELES EISHEE SR Avg. number of employees A (person) 2,355 2,075 2,067 2,193 2,297
Sales per employee 1A X7- Y5 E Sales per employee FH (thousands of yen) 24,749 31,861 33,998 35,582 37,661
A9 Avg. monthly sales per employee FH (thousands of yen) 2,062 2,655 2,833 2,965 3,138

E - EISEL. RESHOMHEEEIPRTHICL-oTEY ET,
CPRESHICOVWT, EHE, AN bEL BEASKRIVEHLTEY Y, (2026F3F MR THIUEELRONR EHE 2101A 7/ F196A), 201963 AH & ) ERHYBRES L IAHV05E LTHAT Y FLMELTVLET,
Note: - Sales area and number of employees are calculated in an average of the term.
- The number of employees are calculated from all headcount (both regular employees and part-time employees). Short-time employees are counted as 0.5/person and included into number of regular employees from the FY2019.
(Average number of employees during the FY2026; 2,101 regular employees, 196 part-time employees)

(2) %7 By Business (2025/4~2026/3)

FLYEI—Fr9y bk iYF-FLYFI—Fy b

UL Trend-conscious Market Basic Trend-conscious Market

BE2/55 E& Sales by directly operated stores EAM (millions of yen) 86,521 56,486 30,035
1Myl ELES FEiY7EiEmiE  Avg. sales area ni 57,653 30,249 27,404
Sales per 1m' ImY7-Y)5E LS  Sales per 1mi FH (thousands of yen) 1,500 1,867 1,096
A ¥+ Avg. monthly sales per 1mi FH (thousands of yen) 125 155 91

IAZEYELEE SEHEEEEL Avg. number of employees A (person) 2,297 1,350 947
Sales per employee 1 AX%7-Y 5 E Sales per employee FH (thousands of yen) 37,661 41,842 31,703
B Avg. monthly sales per employee T (thousands of yen) 3,138 3,486 2,641

o MEEBBUCETANA b EERBET, (FLYRFv—4 vy MIE#HE1,286%. 7INA R 64%, Iy - FLYy RFv—4y MIEHE 8154, 7IL/3A b 1324)
Note: Breakdown of number of employees: Trend-conscious Market; 1,286 regular employees and 64 part-time employees, Basic Trend-conscious Market; 815 regular employees and 132 part-time employees.

(8) LY FR—4 v b Trend-conscious Market

FY2022 FY2023 FY2024 FY2025 FY2026
B = 555 £ 5 Sales by directly operated stores B (millions of yen) 38,902 44175 47,548 51,479 56,486
ImMY-YEES Fi9TEE IR Avg. sales area m 28,924 27,924 27,553 28,208 30,249
Sales per 1m’ Im%7-Y5E LS Sales per 1m FH (thousands of yen) 1,344 1,581 1,725 1,824 1,867
A9 Avg. monthly sales per 1ri FH (thousands of yen) 112 131 143 152 155

1A%/ Y5E LR FIIHEEEE  Avg. number of employees A (person) 1,447 1,292 1,253 1,301 1,350
Sales per employee 1A %7-Y35EE Sales per employee F (thousands of yen) 26,881 34,203 37,951 39,568 41,842
A+ Avg. monthly sales per employee FF (thousands of yen) 2,240 2,850 3,162 3,297 3,486

(4) S F+- LY FR—% v | Basic Trend-conscious Market

FY2022 FY2023 FY2024 FY2025 FY2026

B 2/57% £ & Sales by directly operated stores EHM (millions of yen) 19,376 21,936 22,711 26,558 30,035
ImMY-YEES Fi97Ei5mEE  Avg. sales area m 24,195 23,823 24,152 25,144 27,404
Sales per 1’ 1mM%7/-Y5E LS Sales per 1m FM (thousands of yen) 800 920 940 1,056 1,096
A5 Avg. monthly sales per 1mi FH (thousands of yen) 66 76 78 88 91

IANZE-YELEE SEIREFE ST Avg. number of employees A (person) 908 783 814 892 947
Sales per employee 1A %7 Y355 E Sales per employee FH (thousands of yen) 21,348 27,999 27,912 29,769 31,703
A+ Avg. monthly sales per employee T (thousands of yen) 1,779 2,333 2,326 2,480 2,641
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HEHE. %538 Sales Area and Number of Employees

FY2022 FY2023 FY2024 FY2025 FY2026

HeTEHER HREHE m 52,169.3 52,381.1 52,721.4 55,385.7 60,048.4

Total sales area BITHALE YoY (%) 94.7 100.4 100.6 105.1 108.4

JE &% Stores 190 189 194 211 230

fL>YF~—4ov b HKER m 28,594.0 28,667.0 28,346.4 29,325.4 32,243.5

Trend-conscious Market BTHEALE YoY (%) 93.2 100.3 98.9 103.5 110.0

ESH%K Stores 106 104 103 112 125

EEE HARERE 27,880.1 27,953.2 27,632.5 28,611.5 31,529.6

Directly operated stores ATHALE YoY (%) 93.0 100.3 98.9 103.5 110.2

5 &% Stores 103 101 100 109 122

FCls HKER m 713.9 713.9 713.9 713.9 713.9

Franchise stores BTHEALE YoY (%) 100.0 100.0 100.0 100.0 100.0

JE&H Stores 3 3 3 3 3

Sy RF-bL>YF~¥—4ov L HRERE m 23,575.3 23,7141 24,375.0 26,060.3 27,805.0

Basic Trend-conscious Market BITHALE YoY (%) 96.6 100.6 102.8 106.9 106.7

IE&%K Stores 84 85 91 99 105

HARTEZEELS ([ IRE T4 b (M) ) 3,826 3,575 3,646 3,750 3,825

Number of employees [15] [86] [222] [341] [470]
(The number in parentheses indicates part-time

employees not included in the number of employees) ATHLL Yoy (%) 90.8 93.4 102.0 102.9 102.0

i

Note:

- FCIE&IE, UARB)IIE, UAKSE, BY/NBIEDIEHTY,
CHRREEBE B EH. A7 4 2DBEEZECHEABKTY, AHMLLIARRESHOLETT,
- "UNITED ARROWS" has 3 franchise stores. (UA Asahikawa, UA Oita and BY Kokura)

- Number of employees at the term end includes regular employees working at the head office and stores. YoY indicates year to year comparison of the number of employees.

mbliti=dot o



7. BRIEREDIRR Capital Expenditures

(B : ®H M.~ millions of yen)

FY2022 FY2023 FY2024 FY2025 FY2026

BERFERE 264 546 1,049 2,891 3,343
Operating capital expenditures HRLLL Share (%) 7.9 50.8 43.4 49.9 35.1
BIHALE YoY (%) 27.2 206.3 192.1 275.5 115.6

FLY <=4y k 137 29 191 693 1,627
Trend-conscious Market AL Share (%) 4.1 2.7 7.9 12.0 17.1
RTHALE YoY (%) 22.3 21.4 653.8 362.2 2347

Ty rF-bL>F~x—4ov L 47 55 340 477 402
Basic Trend-conscious Market AL Share (%) 1.4 5.2 141 8.2 4.2
BIHALE YoY (%) 18.2 115.8 614.0 140.1 84.4

BFIRRIERESE 79 461 517 1,720 1,312
Existing stores, etc. AL Share (%) 2.4 42.9 214 29.7 13.8
RTHALE YoY (%) 83.4 579.0 1121 3327 76.3

Z DAty 3,105 529 1,367 2,901 6,183
Other capital expenditures HRLLL Share (%) 92.1 49.2 56.6 50.1 64.9
BTHALE YoY (%) 435.9 17.0 258.5 2121 213.2

&t 3,370 1,075 2,417 5,792 9,526
Total capital expenditures RIfALE YoY (%) 200.0 31.9 224.8 239.6 164.5
RirE 57 101 544 832 283
Guarantee money deposited BTHEALE Yoy (%) 17.9 176.4 538.9 152.9 34.1

i BERERE . NPMPICHRLE, 8 - BEEEToERENRE LTEHLTEV £,

Note: Operating capital expenditures are calculated from new store openings, renovation and relocation of stores executed during each FY.

~16%fif -



