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- The "Accounting Standard for Revenue Recognition” and others have been applied from the beginning of FY2022, and the figures for FY2022 are after the application of the said accounting standard and others.

« Consolidated sales include the sales of FIGO CO.,LTD. (from FY2006 to FY2021), COEN CO.,LTD. (from FY2009), UNITED ARROWS TAIWAN LTD. (from FY2014),
Designs & Co. (from FY2017 to FY 2020), and CHROME HEARTS JP, GK (from FY2017 to FY2020).

- UNITED ARROWS LTD. took steps to spin off the CHROME HEARTS business in October 2016. As a result, CHROME HEARTS business sal es are not included
inthe Company’s non-consolidated net sales effective from 2H of FY2017

+ "Total business unit sales” includes the sales of retail, online sales, wholesale, etc. "Other sales” includes the sales of o utlet stores and special events.

+ We have changed the name of disclosure segment from Business Unit | to Trend-conscious Market and from Business Unit Il to Basic Trend-conscious Market since FY2021.

+ Trend-conscious Market include UNITED ARROWS, BEAUTY&YOUTH UNITED ARROWS, DRAWER, Odette e Odile, BLAMINK, ROKU, STEVEN ALAN.

+ Basic Trend-conscious Market include green label relaxing, CITEN
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. EfE M5 - B0  Consolidated Financial Performance

1. $E#WEHEE Income Statement

(B41: ®A M.~ millions of yen)

FY2016 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024

Pl 140,919 145,535 154,409 158,918 157,412 121,712 118,384 130,135 134,269 150,910
Net sales BTHALE YoY (%) 107.5 103.3 106.1 102.9 99.1 77.3 97.3 109.9 103.2 112.4
7o L #AF) 2% 71,573 74,155 79,507 81,760 79,983 55,020 59,090 67,178 69,462 78,629
Gross profit %tk Ratioto Sales (%) 50.8 51.0 51.5 51.4 50.8 452 49.9 51.6 517 52.1
ATHALE Yoy (%) 105.2 103.6 107.2 102.8 97.8 68.8 107.4 13.7 103.4 13.2
RFEERVO—REBRE 60,501 64,990 68,989 70,696 71,224 61,634 57,407 60,816 62,722 70,645
SGA expenses %5tttk Ratioto Sales (%) 429 447 447 44.5 452 50.6 48.5 46.7 46.7 46.8
HIELE YOY (%) 106.7 107.4 106.2 102.5 100.7 86.5 931 105.9 103.1 112.6
=EE= 11,071 9,165 10,518 11,063 8,758 A 6,613 1,683 6,362 6,740 7,984
Operating income 5ttt RatiotoSales (%) 7.9 6.3 6.8 7.0 5.6 - 1.4 4.9 5.0 5.3
AIHALE YoY (%) 97.5 82.8 114.8 105.2 79.2 - - 378.0 105.9 118.5
BRI 11,175 9,420 10,775 11,312 8,803 A 4,878 2,827 6,900 7,486 8,639
Ordinary income %tk Ratio to Sales (%) 7.9 6.5 7.0 7.1 5.6 - 2.4 53 5.6 5.7
HIEALE YOY (%) 96.8 84.3 4.4 105.0 77.8 - - 2441 108.5 14.1
BB EICRET 2 HHAMAIZE 6,494 5,191 5,247 6,417 3,522 A7,197 732 4,341 4,876 4,282
Net income attributable to owners of parent 5ttt Ratioto Sales (%) 4.6 3.6 3.4 4.0 2.2 - 0.6 3.3 3.6 2.8
HTEALE YOY (%) 102.6 79.9 101.1 122.3 54.9 - - 592.6 112.3 87.8

2. H{tx4IEXR Balance Sheet
(B{1: @H M.~ millions of yen)
FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025
B 63,877 67,799 67,107 70,738 70,007 63,619 59,703 61,184 60,204 70,142
Total assets BTHALE Yoy (%) 103.0 106.1 99.0 105.4 99.0 90.9 93.8 102.5 98.4 16.5
TRENEEE 42,367 45,152 45,878 44,533 45,997 39,745 38,475 41,604 40,372 44,816
Current assets BTHALE YoY (%) 102.2 106.6 101.6 97.1 103.3 86.4 96.8 108.1 97.0 111.0
EEEE 21,510 22,646 21,228 26,205 24,009 23,874 21,228 19,580 19,831 25,325
Non-current assets BTHALE YoY (%) 104.5 105.3 93.7 123.4 91.6 99.4 88.9 92.2 101.3 127.7
mEaE 24,964 29,805 27,213 27,082 23,658 29,564 25,437 23,451 20,997 27,767
Current liabilities ATEALE YOY (%) 103.6 119.4 91.3 99.5 87.4 125.0 86.0 92.2 89.5 132.2
EE&E 5,152 7,012 5,203 4,078 4,275 4,210 4,197 4,030 4,177 4,552
Non-current liabilities RT#ALE YoY (%) 76.5 136.1 74.2 78.4 104.8 98.5 99.7 96.0 103.6 109.0
WEEAREET 33,838 30,673 33,714 37,810 38,634 29,868 30,210 33,897 35,336 38,122
Shareholders' equity ATEALE YOY (%) 108.8 90.6 109.9 1121 102.2 71.3 1011 112.2 104.2 107.9
MEEAT 33,760 30,980 34,690 39,578 42,072 29,844 30,069 33,702 35,030 37,821
Total net assets ATEALE YOY (%) 108.3 91.8 112.0 141 106.3 70.9 100.8 121 103.9 108.0
T EEE 23,966 26,210 24,799 24,988 27,949 19,914 20,546 20,639 21,686 24,730
Inventory ATEALE YOY (%) 102.1 109.4 94.6 100.8 1.8 71.3 103.2 100.5 105.1 114.0
B FaE 6,146 13,792 5,000 3,600 4,600 15,600 7,800 2,504 202 1,028
Interest-bearing debt RIHLL YoY (%) 58.5 224.4 36.3 72.0 127.8 339.1 50.0 32.1 8.1 508.9

E T (RPRRFHRDRETEE] 0—FRE] (BESFEAEE28S 20185F2816H) %#FY2019&L VBEAL THY £94, BIFERBEOMRBERLTEY £HA,
Note: ASBJ Statement No. 28, Partial Amendments to Accounting Standard for Tax Effect Accounting have been adopted from FY2019. FY2018 results are not restated retroactively.



3. 1%%7- Y 15ER Pershare data

FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025
1 ¥R 72 Y YAz () 214.87 174.57 185.08 226.20 124.15 A25274 25.71 152.37 175.43 155.13
Earnings per share (EPS) (yen) BB YOY (%) 107.7 81.2 106.0 122.2 54.9 - - 592.6 115.1 88.4
1#RE7 Y EESE (B) 1,117.23 1,081.49 1,186.01 1,333.16 1,362.01 1,045.93 1,055.23 1,182.72 1,269.38 1,369.92
Book value per share (BPS) (yen) BIEILL YoV (%) 109.6 96.8 109.7 1M2.4 102.2 76.8 100.9 121 107.3 107.9
1#RY 72 Y B (M) 78.00 78.00 78.00 80.00 83.00 0.00 19.00 47.00 55.00 63.00
Dividends per share (DPS) (yen) BIEILL YoV (%) 100.0 100.0 100.0 102.6 103.8 0.0 - 247 4 117.0 14.5
Ao 4m (%)  Dividend payout ratio (%) 36.3 447 421 35.4 66.9 - 73.9 30.8 31.4 40.6

4. ¥y vy a-+-7RA— Cashflows
(B4 ®H M. millions of yen)

FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025
EBHEEICLSDF v v a - 7 A— Cashflows from operating activities 11,689 4,868 13,938 9,140 5,510 A 4,277 6,891 10,258 6,341 7,097
BEEHICESDF v v 2 - 70— Cashflows frominvesting activities A 3,351 A 4,51 A 2,442 A 5,926 A 3,667 A 4,079 215 A 1,255 A 2,656 A 6,240
M5 ESICE S ¥ v v 2 - 70— Cashflows from financing activities A 8,139 A 508 A 10,812 A 37N A 1,938 9,268 A 8,000 A 5,979 AB,773 A 699
RERUREREMHRZES 5,799 5,630 6,300 5,839 5,726 6,604 5,593 8,562 6,486 6,655
Cash and cash equivalents at the term-end  #ii#itt YoY (%) 103.8 97.1 111.9 92.7 98.1 115.3 84.7 153.1 75.8 102.6

5. IRFEERV—MREEE SGAexpenses
(B4 : HFH M.~ millions of yen)

FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025

IRFEERV—REBESET 60,501 64,990 68,989 70,696 71,224 61,634 57,407 60,816 62,722 70,645
SGA expenses 5 e Ratioto Sales (%) 42.9 447 447 445 452 50.6 485 46.7 46.7 468
BTEALE YOY (%) 106.7 107.4 106.2 102.5 100.7 86.5 93.1 105.9 103.1 112.6

SRR 2,621 3,193 3,469 3,543 4,263 3,378 2,575 3,008 3,823 4,390
Advertisement 55ttt RatiotoSales (%) 1.8 2.2 2.2 2.2 2.7 28 2.2 23 29 29
BIMILL YoV (%) 106.8 121.8 108.6 102.1 120.3 79.3 76.2 116.8 127.1 114.8

NS 21,390 22,731 24,386 24,770 25,055 22,253 20,372 21,412 21,134 23,719
Personnel 5.kt Ratioto Sales (%) 15.2 15.6 15.8 15.6 15.9 18.3 17.2 16.4 15.7 15.7
BIEALL YOY (%) 105.3 106.3 107.3 101.6 101.2 88.8 91.5 105.1 98.7 112.2

EER 18,917 20,379 21,765 22,607 22,545 19,824 19,220 18,552 18,422 19,925
Rent %kt RatiotoSales (%) 13.4 14.0 14.1 14.2 14.3 16.3 16.3 14.3 13.7 13.2
BI#ALL YOY (%) 108.1 107.7 106.8 103.9 99.7 87.9 97.0 96.5 99.3 108.2

BT {E A & 1,795 1,863 1,801 1,859 1,946 1,679 1,099 873 918 1,322
Depreciation 5.t Ratioto Sales (%) 13 13 1.2 1.2 1.2 1.4 0.9 0.7 0.7 0.9
BIEALL YOY (%) 99.7 103.8 96.7 103.2 104.7 86.3 65.5 79.5 105.2 143.9

Z Dfts 15,776 16,821 17,566 17,915 17,413 14,498 14,140 16,969 18,421 21,287
Other 35 e Ratioto Sales (%) 1.2 1.6 N4 1.3 1 11.9 11.9 13.0 13.7 14.1

BIHALL YOY (%) 107.8 106.6 104.4 102.0 97.2 83.3 97.5 120.0 108.6 115.6




6. RIEIREEE L BMELNE Capital expenditures and Depreciation

(B4 &AM~ millions of yen)

FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025

RiEERE 3,479 4,445 3,053 5,833 2,292 1,986 3,485 1,136 2,462 6,014

Capital expenditures 55 bt Ratioto Sales (%) 25 3.1 2.0 3.7 15 1.6 29 0.9 1.8 4.0

BIHALE YoY (%) 141.8 127.8 68.7 191.0 393 86.6 175.5 32.6 216.7 2443

RIE RN E 1,795 1,863 1,801 1,859 1,946 1,679 1,099 873 918 1,322

Depreciation 5% kb Ratioto Sales (%) 1.3 1.3 1.2 1.2 1.2 1.4 0.9 0.7 0.7 0.9

BIHALE YOY (%) 99.7 103.8 96.7 103.2 104.7 86.3 65.5 79.5 105.2 143.9

7. ELRERIFELZEOHR Financial Indicators

FY2021 FY2022 FY2023 FY2024 FY2025
B EREREK Total assets turnover E (times) 1.9 2.0 2.1 22 22
T EIEERIERE 11 Inventory turnover *1 & (times) 51 59 6.3 6.3 6.5
B o EA LA 25K Return on equity (ROE) % A21.0 2.4 13.6 14.2 11.8
HEERBARE Ordinary income to total assets (ROA) % AT3 4.6 1.4 123 13.1
KB =2 Return on investment (ROI) *2 % A9.4L 7.6 20.1 217 228
BCoEARLLXK Equity ratio % 46.9 50.4 551 58.2 53.9
BEEARLE 3 Debt equity ratio *3 % 13.2 98.6 81.5 71.9 85.5
BN Current ratio % 134.4 151.3 177.4 192.3 161.4
[EE b E Fixed assets ratio % 80.0 70.6 58.1 56.6 67.0
HMEERYE Dividend on equity ratio (DOE) % — 1.8 4.0 43 4.8
HRIE S Number of stores 330 310 298 301 322
EEEH Number of employees 4,641 4,213 3,915 3,980 4,096

*1 B EEERGE =% LB+ L AHEERPTY

2 BAENEE= (REAGE+IUAB) + BHFEE+BCERSHRTY) x100
*3AMERLE= (RBHAK+ETaM +B2EAX100

*1 Inventory turnover = Net sales + Inventory (yearly average)

*2 Return on investment = (Ordinary income + Interest expenses) + (Interest-bearing debt + Shareholders’ equity (yearly average)) x 100
*3 Debt equity ratio = (Current liabilities + Noncurrent liabilities) + Shareholders' equity x 100



1. Hix EZ0R Non-Consolidated Business Results
1. B|EXIH 55 LHBE Sales by Business Unit

(B4 &AM~ millions of yen)

FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025

FLm (B 127,879 126,072 128,356 131,476 129,402 101,929 107,482 118,434 123,685 139,355
Non-consolidated net sales BRI YOY (%) 107.8 98.6 101.8 102.4 98.4 78.8 105.4 110.2 104.4 127
EYxR2=y bEE 111,152 108,979 109,554 112,779 111,162 85,878 90,000 98,790 104,709 118,098
Total business units %t kb Ratio to Sales (%) 86.9 86.4 85.4 85.8 85.9 84.3 83.1 82.6 82.8 83.3
ATHALE Yoy (%) 107.0 98.0 100.5 102.9 98.6 77.3 104.8 109.8 106.0 112.8

FLYRF~x—4 v b = = = 73,169 72,449 58,542 59,482 65,063 70,039 77,211
Trend-conscious Market 55 Lt Ratioto Sales (%) — - - 55.7 56.0 575 54.9 54.4 55.4 545
BRI YOY (%) — — — 106.4 99.0 80.8 101.6 109.4 107.6 110.2

SyR-bL>YF~—4ovt = = = 39,610 38,712 27,335 30,517 33,726 34,670 40,886
Basic Trend-conscious Market 55 Lt Ratioto Sales (%) — — — 30.1 29.9 26.8 28.2 28.2 27.4 28.8
BTHALE YOY (%) — — — 107.2 97.7 70.6 m.e 110.5 102.8 17.9

Z DAt 16,727 17,093 18,802 18,697 18,240 16,050 18,338 20,758 21,746 23,734
Other 5%tk RatiotoSales (%) 13.1 13.6 14.6 14.2 14.1 15.7 16.9 17.4 17.2 16.7
BTHILE YOY (%) 13.5 102.2 110.0 99.4 97.6 88.0 114.3 113.2 104.8 109.1




2. %BtkE - BH - THEMATHILLIER  Net Sales, Number of Customers, and Average Spending per Customer (YoY)
(1) ®&=F#% AllBusiness Units

@Y %RR2=vy M5t Total Business Units (%)
5A May 6F June 7H July 8H Aug. 9H Sep. 108 Oct. 11H Nov.
Pl 22/4~23/3 120.0 133.9 101.9 101.7 117.9 2.2 17.2 98.6 100.5 99.9 122.2 115.2 Nn7.4 109.4 104.5 110.3 N3.4 1071 109.8
Sales 23/4~24/3 110.0 109.2 13.1 13.8 102.0 100.9 100.2 15.7 98.6 100.1 110.8 102.7 110.8 106.1 104.3 103.7 108.5 104.1 106.0
24/4~25/3 115.0 10.4 115.6 4.5 Nn2.4 115.3 10.4 14.8 116.6 107.9 105.4 1M3.4 1n3.7 NM4.2 N4 109.2 13.9 1m.9 112.8
B EEH 22/4~23/3 102.4 100.3 101.9 mai 90.9 99.8 95.1 1n3.1 99.3 100.5 107.9 102.2 101.5 101.5 102.0 102.9 101.5 102.5 102.0
Number of customers 23/4~24/3 108.9 121.4 93.0 84.7 101.1 100.1 109.3 93.1 93.0 917 109.6 109.3 106.7 93.5 97.6 101.2 99.7 99.4 99.5
24/4~25/3 1n3.1 108.4 116.0 13.0 110.5 110.9 N2.4 15.4 115.6 106.0 102.7 Nn4.5 12.4 mz 14.6 107.9 121 m.2 1n1.6
BHH 22/4~23/3 110.2 N4.4 109.1 120.5 116.6 1mM.0 106.1 104.9 106.6 108.5 113.8 105.7 m.2 116.8 105.8 109.4 1M4.3 107.2 110.2

Average spending per customer  23/4~24/3 1078 1085 109.2 103.4 1123 1020 1062 103.0 100.9 101.0  103.4 1021 1085 1053 103.3 1021  107.0 1027 104.6
24/4~25/3 101.6 1015 101.5 1000 1013  104.7 978 101.0 101.0 1014 1014 99.0 1015 101.8 1001 100.8 101.7  100.7 101.1

EYRRAZ Y MR R BEMEGERY MBR (2547 FTE-X F2 54 +Z0Z0TOWN)h SHH L TWET,
-Purchasing customers and average spending per customer for total business units are calculated from retail and online (UNITED ARROWS ONLINE and ZOZOTOWN).

@BE7E/E Existing Stores (%)

5AMay 6A June 7H July 8H Aug. 9H Sep. 10H Oct. 11H Nov. 12H Dec.

FoLE Sales

NGB+ 4y bBER 22/4~23/3 1235 137.0 1043 1039 117.8 112.9 119.9 99.8 101.3  100.9 121.7 115.7 1205 110.4  105.9 110.8 115.5 108.1 m.2
Retail and online 23/4~24/3 108.6 108.2 110.5 113.0 101.2  100.8 99.9 115.7 99.2 100.3 110.5 101.9 109.1 1058 1044 1033 1075 103.9 1055

24/4~25/3 1143 108.9 116.0 141 12.3 1112 106.6 1121 1143 106.0 105.4 1.9 113.0 12.7 1.3 108.1 112.8  109.9 m.2
N 22/4~23/3 1344 1743 109.3 109.3 133.0 19.4 118.2  100.0 101.2 1041 136.6 1129 1355 118.2 105.6 1141 1271 109.1 116.3
Retail 23/4~24/3 109.8 108.2 112.2 117.5 1087 1011 100.6 113.0 97.8 101.0 1085 103.3 110.0 1097 1033 1036 1099 1034 106.3

24/4~25/3 110.0 105.6 1140 1053 107.8 112.7 103.8 114.0 112.6 107.3 103.3 109.2 109.7 108.3 110.4 107.1 109.1 109.0 109.0
Iy bR 22/4~23/3 102.3 90.5 95.1 94.4 98.4 101.7 1244 99.3 101.5 96.3 1022 1229 95.5 97.9 1065 105.2 96.7 105.9 101.7
Online 23/4~24/3 105.6 108.1 107.0 104.0 89.7 100.2 98.2 1220 1022 99.2 113.6 98.8 106.9 985 107.0 1027 1027 1049 1039

24/4~25/3 125.4 116.6  120.4 1328 1211 108.3 113.4  107.8 118.1 104.2  108.7 118.4  120.6 121.6 113.3  109.9 121.1 111.6 115.7

E_EE# Number of customers

NTE+ 2 v bBIR 22/4~23/3 1125 1243 95.8 87.0 101.3  100.7 m.5 93.5 94.4 92.6 107.7 108.1 109.8 94.6 99.0 100.9 101.8 99.9 100.8
Retail and online 23/4~24/3 98.4 97.3 99.3 108.4 88.2 97.3 93.3 112.8 989 100.2 107.2 100.0 98.3 99.1 101.2 101.8 98.7 101.5 100.1

24/4~25/3 m.2 106.1 113.8 1.7 109.1 106.8 108.2 111.9 1123 1038 102.2 111.6 110.2 1097 111.0 106.0 110.0 1085 109.2
! 22/4~23/3 1246 160.9 99.9 91.1 119.9 17.2 110.3 94.7 92.6 952 1279 1044 1247 1047 98.3 104.6 14.2 101.2  107.3
Retail 23/4~24/3 99.8 99.0 101.5 112.3 95.5 95.0 95.6 109.1 Ob% 96.9 100.3 99.8 100.1 1029 99.5 98.7 101.4 99.1 100.3

24/4~25/3 107.4  102.7 N2.4 101.9  103.7 111.8  103.6 M6 1083 106.2 99.0 1046 1073 1048 107.9 103.9 106.1 106.1 106.1
Fv bR 22/4~23/3 93.8 86.4 89.3 80.2 82.1 82.7 113.9 91.2 97.9 89.1 89.7 115.7 89.5 81.5 100.3 95.8 85.2 97.8 91.2
Online 23/4~24/3 95.7 941 95.4 101.3 782 100.8 88.7 120.0 105.1 1045 144 100.4 95.1 931 1043 106.0 941 105.2 99.8

24/4~25/3 118.5 112.5 116.1  130.5 118.4 99.8 17.7 112.4 118.8 101.0 105.3 123.8 115.6 118.0 116.5 108.7 116.8 112.2 N4.4

ZEHf Average spending per customer

NGB+ 3y bBER 22/4~23/3 110.3 115.0 1091 1203 116.6 1115 106.0 1055 106.4 1085 1155 106.9 .4 116.9  105.8 110.1 1145 107.6 110.3
Retail and online 23/4~24/3 110.7 110.8 111 105.1 1152 1046 1082 1037 101.3 101.6 104.0 103.4 1710.8 1075 1043 1029 109.3 1036 106.2

24/4~25/3 1024 1023 1025 1009 1023 105.0 98.2 101.4 1020 102.2 1021 1003 1024 1023 1007 101.7  102.4 101.4 101.8
s 22/4~23/3 107.8 1083 109.4 120.0 110.9 101.9 1071 105.6 109.4 1093 106.8 108.1 108.7 13.0 107.4 109.1 111.2  107.8 108.4
Retail 23/4~24/3 1101 109.3 110.5  104.7 113.8 106.4 1052 1035 1025 104.2 108.1 1035 109.9 106.6 103.8 1049 1083 1043 106.0

24/4~25/3 102.4  102.8 101.4 1033 104.0 1007 1002 1022 104.0 101.0 1043 1044 1022 1034 1023 103.0 1028 1028 102.8
T bR 22/4~23/3 105.6  105.4 104.4 117.8 15.7 116.3 1035 1035 1002 105.0 1153 1082 105.3 116.7 101.8  108.8 1111 1055 108.8
Online 23/4~24/3 110.8 113.2 110.2  103.5 1123 1028 1153 108.4 1020 99.0 102.6 103.5 111.4 1065 107.6 1012  109.0 1043 106.8

24/4~25/3 106.7 1044 106.8 101.7 102.4 111.0 97.0 99.5 1006 103.0 100.9 97.3 106.0 1039 99.2 1008 1049 100.4 102.2
sy MBROE FEH BEMICOVTE, 2FAT Yy FT7A-X Y54 £ZOZOTOWNAY SEH L TUWETS,
-Purchasing customers and average spending per customer for online have been calculated from UNITED ARROWS LTD. ONLINE and ZOZOTOWN.




(2) LY F=2—% v I Trend-conscious Market
@DEY %A=y Fit Total Business Units

5AMay 6AJune 7HJuly 8AAug. 9A Sep. 10A Oct. 1A Nov. 12A Dec. 1A Jan.

Peliat=3 22/4~23/3 1204 1326 1027 1045 1.5 111.8 115.7 96.4 1011 99.0 1233 116.6 1174 1089 1036 110.6 113.0 106.7 109.4
Sales 23/4~24/3 me 1124 1153 1128 1039 1028 1032 119.4 99.6 102.2 1M.5 1027 1131 106.8 1066 1048 110.0 1058 107.6
24/4~25/3 114.2  108.0 114.1 1me6 1081 M26 1079 1103 1154 103.7 1033 111.5 112.1 111.0 115 106.4 115 1092 110.2
BLEEH 22/4~23/3 117.8  150.7 99.1 936 106 105 107.0 91.8 93.0 923 1307 1075 1199 1028 96.6  105.1 110.7 1005 105.4
Number of customers 23/4~24/3 1052 1036 1044 1139 95.8 99.6 95.1 109.6 94.6 97.4 97.4 95.7 104.4 1043 99.2 96.8 1043 98.0 101.2
24/4~25/3 1046 100.7 109.4 97.1 975 1084 1038 1055 106.3 96.9 943 1039 1048 100.1 105.3 98.7 1024 1022 1023
E L 22/4~23/3 1080 1091 1064 1146 1134 1034 1081 1056 1079 1104 1046 106.0 107.4 1.1 1071 1083 109.6 1072 1075
Average spending per customer  23/4~24/3 108.1 108.1 110.8  104.3 1141 1042 1059 1042 1039 1053 1107 1066 109.0 106.2 104.7 107.1 107.7 105.9 106.3
24/4~25/3 1050 1046 1033 1057 1059 1043 103.0 1073 107.0 106.8 1057 1045 1044 106.2 1059 1058 1053 106.1 1057

E RS BRI MEALEHLTEY T,
Note: "Number of customers"” and "Average spending per customer" are calculated from retail sales.

@BETEJE Existing Stores

5AMay 6HJune 7HJuly 8HAug. 9A Sep. 10H Oct. 11A Nov. 12H Dec. 1A Jan.

5t k= Sales

(%)

IINFE+ 2y R BER 22/4~23/3 123.1 135.1 104.6 106.0 110.2 1n2.3 118.2 975 1011 993 122.4 118.2 119.8 109.2 104.6 ma 14.5 107.4 10.4
Retail and online 23/4~24/3 ms 112.8 112.9 113.0 104.8 104.1 104.1 120.2 101.4 103.3 12.4 103.1 1M2.4 107.8 107.8 105.5 110.2 106.8 108.3
24/4~25/3 1M4.2 107.3 116.0 2.6 109.0 108.0 104.4 107.7 13.3 102.0 104.5 110.6 N2.4 110.1 108.8 105.9 ms3 107.6 109.3
INFE 22/4~23/3 133.1 173.1 110.4 M.4 127.2 Nn7.1 18.3 98.4 102.0 103.1 137.3 147 135.3 1n7.2 105.3 N4.7 126.2 109.2 116.0
Retail 23/4~24/3 13.2 112.0 115.8 118.8 112.0 105.7 102.5 116.0 99.2 104.2 109.2 102.6 13.6 12.6 105.3 104.7 1131 105.0 108.6
24/4~25/3 109.7 104.8 13.0 104.2 104.1 108.7 102.9 110.1 m.z 103.7 102.3 108.6 109.1 105.7 108.6 105.4 107.5 107.3 107.4
v Bk 22/4~23/3 102.7 85.9 93.8 96.6 88.8 103.4 Nn7.7 95.3 99.0 93.6 101.2 128.6 93.4 96.2 102.7 104.4 94.8 103.5 99.4
Online 23/4~24/3 107.0 14.9 106.6 101.6 93.1 100.8 108.2 131.3 106.6 101.8 118.2 104.6 109.5 98.9 N4.4 106.9 104.0 110.7 107.7
24/4~25/3 126.5 13.7 122.9 1311 119.0 106.4 108.2 102.3 116.8 99.7 108.2 115.3 120.8 119.7 109.4 106.8 120.2 108.2 13.4
B & # Number of customers
INFE 22/4~23/3 1241 158.9 104.3 98.0 2.6 NM4.2 1101 93.4 94.8 93.7 132.0 108.2 126.4 106.0 98.6 106.3 1n5.7 102.1 108.5
Retail 23/4~24/3 104.4 103.3 104.1 113.8 97.7 101.3 96.4 m.2 95.7 99.1 98.9 96.4 103.9 105.9 100.4 98.0 104.8 993 102.1
24/4~25/3 104.4 100.3 109.2 98.5 98.4 105.1 100.2 102.5 104.1 96.6 96.6 102.9 104.5 100.1 102.4 99.0 102.4 100.9 101.7
FHE{M Average spending per customer
IINFE 22/4~23/3 107.3 109.0 105.8 1n3.7 13.0 102.5 107.5 105.3 107.6 1101 104.0 105.9 1071 110.6 106.8 107.9 109.1 106.9 106.9
Retail 23/4~24/3 108.5 108.4 m.2 104.4 14.6 104.4 106.3 104.4 103.7 105.2 110.3 106.5 109.4 106.3 104.8 106.8 107.9 105.8 106.4
24/4~25/3 105.1 104.5 103.5 105.8 105.8 103.4 102.7 107.4 107.4 107.4 105.9 105.6 104.4 1055 106.0 106.5 105.0 106.3 105.6




(3) 2y F - by Fe—%v I Basic Trend-conscious Market

@OEY 2Rz b5t Total Business Units (%)
5AMay 6AJune 7HJuly 8AAug. 9A Sep. 10A Oct. 1A Nov. 12A Dec. 1A Jan.

Palint= 22/4~23/3 119.3 136.4 100.5 96.3 134.5 113.0 120.3 103.0 99.5 101.5 120.2 12.9 17.6 110.6 106.3 109.6 1M4.3 107.9 110.5

Sales 23/4~24/3 107.1 103.4 108.8 115.8 98.0 96.7 94.7 108.9 96.7 96.4 109.5 102.8 106.3 104.4 99.9 101.8 105.4 100.8 102.8
24/4~25/3 116.5 15.1 119.0 120.4 122.4 121.7 15.4 123.8 1191 15.7 109.6 116.7 116.8 121.4 119.6 145 118.9 1n7.2 17.9

B EEH () 22/4~23/3 1n7.6 155.7 90.8 80.0 124.7 18.3 106.4 92.9 85.3 91.2 119.2 100.0 116.6 99.9 93.8 99.2 107.8 96.4 101.8

Number of customers 23/4~24/3 97.5 96.3 101.1 13.0 96.4 911 97.3 109.6 97.8 98.1 109.5 m.7 98.3 102.0 1011 105.3 100.1 103.2 101.6
24/4~25/3 116.8 112.8 123.4 112.9 116.5 128.9 115.8 129.4 121.7 121.9 106.3 14.0 17.6 17.8 122.3 15.5 n7z.7 118.9 18.3

FEm (\5R) 22/4~23/3 110.0 108.8 13.5 125.8 M4.7 104.4 107.6 108.3 112.8 ma 109.5 109.0 MmM.5 N7.4 109.8 10.7 115.0 110.0 ms3

Average spending per customer  23/4~24/3 107.7 106.4 1054 1027 1072 1016 101.3 99.0 98.5 98.7 1014 976 1065 1026 99.7 995 104.5 995 101.9
24/4~25/3 97.6 98.9 97.7 100.0 103.6 98.4 95.8 97.8 98.1 97.1 102.4 100.1 97.9 101.2 97.4 99.0 99.4 98.4 98.9

E o ORH REMIE. NEALEHRLTEY EY,

Note: "Number of customers" and "Average spending per customer" are calculated from retail sales.

(@BEFFIE Existing Stores (%)

5AMay 6FJune 7HJuly 8AH Aug. 10H Oct. 11H Nov. 12H Dec.

FE L= Sales

NFE+ oy M BER 22/4~23/3 1241 1408 103.8 998 1374 M41 1232  104.2 101.7 103.9 1205 m.7 121.7 113.0 108.4 110.3 117.6 109.3 12.7
Retail and online 23/4~24/3 103.4 99.8 105.7 112.9 94.1 93.5 921 107.4 94.8 948 106.5 99.8 102.9 101.4 97.9 993 102.2 98.6 100.1

24/4~25/3 14.5 11.9 116.1 17.0 119.3 118.7 11.0 1206 116.6 112.7 107.1 14.3 141 118.1 116.3 111.9 115.9 114.3 115.0
! 22/4~23/3 136.8 176.8 1072 1052 1479 1249 17.9 103.4 99.6 106.0 1352 1095 136.0 1205 106.1 112.8 1288 109.0 116.8
Retail 23/4~24/3 103.5 100.9 104.7 1148 101.6 90.2 96.8 106.8 94.4 945 106.8 1048 103.0 1035 99.1 101.4  103.2 100.1 101.5

24/4~25/3 1105 107.2 1161 1076 116.0 1232 1056 1222 114.5 113.4  105.3 110.1 111 14.3 M4.4 110.1 12.5 12.4 112.5
ENSL 22/4~23/3 101.6 98.7 97.6 90.1 123.7 98.7 136.8 106.0 105.6 1009 103.9 116.0 99.2 101.5 113.3 106.4 1003 109.7 105.7
Online 23/4~24/3 103.2 97.6 107.6 1091 83.2 99.1 81.9 108.6 G518 952 106.1 91.2 1027 97.8 95.7 96.5 100.4 96.1 97.8

24/4~25/3 123.6 121.6 116.1 136.1  125.2 116 124.2 117.5  120.3 1.8 109.6 1232 120.4 1251 120.3 1149 1226 117.6 119.7

E _+&# Number of customers

! 22/4~23/3 125.3  163.5 95.1 839 1300 120.8 110.6 96.2 89.9 96.9 123.1 100.1 122.7 103.2 97.9 1027 1125 100.2 105.9
Retail 23/4~24/3 94.6 93.7 98.4 110.4 92.8 87.4 946 106.8 94.9 945 1023 104.0 95.5 99.3 98.4 99.6 97.3 98.9 98.1

24/4~25/3 110.9 105.7 116.3 105.9 109.7 120.9 107.2 122.0 13.4 115.2 101.8 106.3 110.9 110.4 114.2  108.9 110.6 M.7 11.2
EH{f Average spending per customer

a7 22/4~23/3  109.2 108.1 128 1253 137 1034 1066 107.4 110.8°  109.4 109.8 109.4 110.9 116.8 108.4 109.8 N4.4  108.9 110.3
Retail 23/4~24/3 109.4 1076 1064 1040 1095 1032 1023 100.0 99.5 100.0 1044 1008 107.8 1042 100.8 101.8  106.0 1011 103.4

24/4~25/3 99.6 101.4 99.8 101.7  105.8 101.9 98.5 100.1 101.0 984 1034 1035 100.2 103.6 100.1 101.1 101.7  100.7 101.2




3. Fyxuhl- /NG Y FRIFEES Sales by Sales Channel and Retail Area

(1) £% Total

(B4 ®H M.~ millions of yen)

FY2021 FY2022 FY2023 FY2024 FY2025

INFERET 52,323 58,818 66,641 70,783 78,555
Retail AL Share (%) 51.4 54.3 55.7 56.0 55.4
ATHALE Yoy (%) 64.6 1M2.4 13.3 106.2 m.0

s - Bt X 2,535 2,630 2,976 3,031 3,488
Hokkaido / Tohoku area MR Share (%) 25 25 25 2.4 25
BRI YOY (%) 70.3 103.7 113.2 101.8 15.1

BEER EmUN #EX 10,021 11,979 13,110 13,846 15,723
Kanto area (excluding Tokyo) MR Share (%) 9.8 1.1 11.0 11.0 1.1
ATHALE Yoy (%) 67.9 119.5 109.4 105.6 113.6

HRMX 20,344 23,017 26,691 29,148 32,550
Tokyo area HRL L Share (%) 20.0 21.2 223 23.1 229
BTHILE YOY (%) 60.0 13.1 116.0 109.2 11.7

FAEM - dube - BEHKX 5,496 6,210 6,859 7,002 7,607
Koushinetsu / Hokuriku / Tokai area H ALt Share (%) 5.4 57 57 55 5.4
ATHALE Yoy (%) 68.7 13.0 110.4 102.1 108.6

BEFE X 8,144 8,599 10,065 10,383 11,082
Kansai area /L Share (%) 8.0 7.9 8.4 8.2 7.8
BTHILL YOY (%) 64.5 105.6 117.0 103.2 106.7

RE - mE - AN HEX 5,782 6,380 6,938 7,371 8,103
Chugoku / Shikoku / Kyushu area HALE Share (%) 57 5.9 5.8 5.8 57
RTHILE YoY (%) .4 110.3 108.7 106.2 109.9

Iy iR 32,630 29,763 30,358 32,009 37,307
Online HRLLE Share (%) 32.0 275 25.4 25.3 26.3
BTHILL YOY (%) 11.7 91.2 102.0 105.4 116.6

HE 924 1,417 1,789 1,916 2,234
Wholesale etc. ALt Share (%) 0.9 13 1.5 15 1.6
RTHALE YoY (%) 100.7 153.3 126.2 107.1 116.6

Z Dfth 16,050 18,338 20,758 21,746 23,734
Other MR Share (%) 15.7 16.9 17.4 17.2 16.7
BTHILL Yoy (%) 88.0 114.3 113.2 104.8 109.1

2HET 101,929 107,482 118,434 123,685 139,355
Total BTHALE Yoy (%) 78.8 105.4 110.2 104.4 12.7




(2) FE#35 ByBusiness (2024/4~2025/3)

by F=—4v b

(B4 ®H M.~ millions of yen)

SyPF:ebLYFr—Fv b

Trend-conscious Market Basic Trend-conscious Market

WFEAET 78,555 51,997 26,558
Retail WALt Share (%) 66.5 67.4 65.0
BTHILL YOY (%) 11.0 108.2 116.9

JbiEE - LXK 3,488 2,217 1,270
Hokkaido / Tohoku area HA Lt Share (%) 29 2.9 3.1
ATHALE Yoy (%) 115.1 111 122.8

BE ERMUN) HX 15,723 7,480 8,243
Kanto area (excluding Tokyo) HERLLE Share (%) 13.3 9.7 20.2
BRI YOY (%) 13.6 11.3 115.6

RRHX 32,550 24,150 8,400
Tokyo area HALLL Share (%) 27.6 31.3 20.6
HTEALE YOY (%) m.7z 108.5 121.7

FR{EM - dube - E#HX 7,607 4,823 2,783
Koushinetsu / Hokuriku / Tokai area R Share (%) 6.4 6.2 6.8
BTHILE YOY (%) 108.6 106.9 11.7

BEFEHEX 11,082 7,958 3,123
Kansai area H ALt Share (%) 9.4 10.3 7.6
HTEALE YOY (%) 106.7 103.2 1171

FE - ME - AKX 8,103 5,367 2,736
Chugoku / Shikoku / Kyushu area HALLL Share (%) 6.9 7.0 6.7
BTHILL YOY (%) 109.9 109.9 110.0

v Bk 37,307 23,420 13,887
Online ALt Share (%) 31.6 30.3 33.9
RTHALE YoY (%) 116.6 114.8 119.6

HE 2,234 1,793 441
Wholesale etc. HALE Share (%) 19 2.3 11
BTHILL YOY (%) 116.6 114.0 128.6

B Rz bEt 118,098 77,21 40,886
Total business units BTHALE YoY (%) 112.8 110.2 17.9




(3) FL>¥ F=—%v b Trend-conscious Market

(B47: ®A M.~ millions of yen)

FY2021 FY2022 FY2023 FY2024 FY2025

NFEAEE 35,670 39,441 44,705 48,071 51,997
Retail AL Share (%) 60.9 66.3 68.7 68.6 67.4
ATEALE YOY (%) 68.0 110.6 113.3 107.5 108.2

JtiEE - EAHX 1,726 1,746 1,924 1,996 2,217
Hokkaido / Tohoku area R Share (%) 3.0 29 3.0 2.8 29
HTEALE YOY (%) 75.9 101.2 110.2 103.7 1.1

B (ERUN) HX 4,934 5,728 6,348 6,719 7,480
Kanto area (excluding Tokyo) HERLLE Share (%) 8.4 9.7 9.8 9.6 9.7
HTEALE YOY (%) 711 116.1 110.8 105.8 1M.3

RFMX 15,659 17,412 20,088 22,248 24,150
Tokyo area MR Share (%) 26.7 293 30.9 31.8 31.3
HTEALE YOY (%) 64.0 m.2 15.4 110.8 108.5

REM - JukE - BEHX 3,612 4,061 4,452 4,510 4,823
Koushinetsu / Hokuriku / Tokai area WAL Share (%) 6.2 6.8 6.8 6.4 6.2
HTEALE YOY (%) 737 12.4 109.6 101.3 106.9

BFEHX 5,876 6,262 7,316 7,714 7,958
Kansai area WAL Share (%) 10.0 10.5 1.2 1.0 10.3
BIHALL YoY (%) 66.7 106.6 116.8 105.4 103.2

FE - ME - X 3,860 4,229 4,574 4,883 5,367
Chugoku / Shikoku / Kyushu area WAL Share (%) 6.6 7. 7.0 7.0 7.0
BIHALL YoY (%) 76.2 109.6 108.1 106.7 109.9

v hBER 22,047 18,819 18,858 20,393 23,420
Online HA L Share (%) 37.7 31.6 29.0 291 30.3
BIHALL YoY (%) 115.3 85.4 100.2 108.1 114.8

FiZ1E3 824 1,220 1,500 1,574 1,793
Wholesale, etc. MR Share (%) 1.4 2.1 23 2.3 23
BIEALE YOY (%) 96.0 148.0 122.9 104.9 114.0

EYFR1=v bET 58,542 59,482 65,063 70,039 77,211
Total business units BTHALE Yoy (%) 80.8 101.6 109.4 107.6 10.2

-10-



(4) 2y F+ FL>¥ <=4y b Basic Trend-conscious Market

(B47: ®A M.~ millions of yen)

FY2021 FY2022 FY2023 FY2024 FY2025
NFEAEE 16,652 19,376 21,936 22,711 26,558
Retail HALLE Share (%) 60.9 63.5 65.1 65.5 65.0
BIHALE YoY (%) 58.3 16.4 N3.2 103.5 116.9

JbiEE - EHALHX 808 883 1,051 1,035 1,270
Hokkaido / Tohoku area R Share (%) 3.0 29 3.1 3.0 3.1
BIHALE YoY (%) 60.8 109.3 19.0 98.4 122.8

BE GERLUL) X 5,087 6,250 6,762 7,127 8,243
Kanto area (excluding Tokyo) HERLLE Share (%) 18.6 205 20.0 205 20.2
BIHALE YoY (%) 65.1 122.9 108.2 105.4 15.6

RFMX 4,684 5,604 6,603 6,900 8,400
Tokyo area WAL Share (%) 17.1 18.3 19.6 19.9 20.6
BIHALE YOY (%) 495 19.6 17.8 104.5 121.7

RS - ok - BBHX 1,883 2,149 2,406 2,491 2,783
Koushinetsu / Hokuriku / Tokai area WAL Share (%) 6.9 7.0 7.2 7.2 6.8
BIHALE YoY (%) 60.8 141 12.0 103.5 m.z

BEF X 2,267 2,337 2,748 2,668 3,123
Kansai area WAL Share (%) 8.3 7.7 8.2 7.7 7.6
BTHEALE YoY (%) 59.5 103.1 17.6 97.1 1n7.1

HE - EE - MK 1,921 2,150 2,364 2,488 2,736
Chugoku / Shikoku / Kyushu area WAL Share (%) 7.0 7. 7.0 7.2 6.7
BTHEALE YoY (%) 63.4 111.9 109.9 105.3 110.0

v hBER 10,582 10,943 11,500 11,615 13,887
Online HRLLE Share (%) 38.7 35.9 34.1 335 33.9
BTHEALE YoY (%) 104.9 103.4 105.1 101.0 119.6

iR 99 197 288 342 441
Wholesale, etc. MR Share (%) 0.4 0.6 0.8 1.0 1.1
BTHEALE YoY (%) 168.7 197.5 146.5 18.7 128.6

EYFR1=v bET 27,335 30,517 33,726 34,670 40,886
Total business units BTHALE Yoy (%) 70.6 111.6 110.5 102.8 17.9

-11-



4. BBRFELS
(1) &% Total

Sales by Category

(B4 ®H M.~ millions of yen)

FY2021 FY2022 FY2023 FY2024 FY2025

XX 31,104 33,578 37,344 40,404 44,872
Men's AL Share (%) 30.5 30.7 31.0 31.6 31.3
ATHALE Yoy (%) 76.2 108.0 m.z2 108.2 111

T X R 51,273 54,539 59,457 62,604 71,383
Women's AL Share (%) 50.3 499 493 49.0 499
BTHALE YoY (%) 77.2 106.4 109.0 105.3 114.0

IR =& L H— 1,374 602 551 580 77
Silver & leather Rt Share (%) 1.4 0.5 0.4 0.4 0.5
ATHALE Yoy (%) 95.4 43.9 91.4 105.3 123.7

EEMESE 2,124 2,151 2,381 2,284 2,418
Household and MR Share (%) 2.1 2.0 1.9 1.8 1.6
other goods BTHALE YoY (%) 84.0 101.2 10.7 95.9 105.9
Z DAt 16,050 18,338 20,758 21,746 23,734
Other AL Share (%) 15.7 16.9 17.4 17.2 16.7
RTHALE YoY (%) 88.0 14.3 1n3.2 104.8 109.1

weE 101,929 107,482 118,434 123,685 139,355
Total RTHALE YoY (%) 78.8 105.4 110.2 104.4 12.7

(2) =#?5 ByBusiness (2024/4~2025/3)

(B41: ®H M.~ millions of yen)

P> Ee—% b

Iy R bLYFR—Fy b

TOTAL

Trend-conscious Market Basic Trend-conscious Market

XX 44,872 30,480 14,392
Men's WALt Share (%) 37.6 39.2 34.6
BTHALE YoY (%) ma m.e 109.9

TA AR 71,383 46,006 25,377
Women's H##Ritt Share (%) 59.8 59.1 61.1
RITHEALE YoY (%) 14.0 109.1 124.2

SN —&LH— 77 717 =
Silver & leather R Share (%) 0.6 0.9 —
RIHEALE YoY (%) 123.7 123.7 -

EEMEE 2,418 632 1,786
Household and H##Ritt Share (%) 2.0 0.8 4.3
other goods BIEALE YOY (%) 105.9 1m.3 104.1
EY xRy bEt 118,098 77,211 40,886
Total business units RITHEALE YoY (%) 12.8 110.2 1n7.9
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(3) PLYF=—45v b

Trend-conscious Market

(847 : A M. /millions of yen)

FY2021 FY2022 FY2023 FY2024 FY2025

X R 21,403 22,469 24,772 27,303 30,480
Men's ML Share (%) 36.6 375 37.8 38.7 39.2
BTHALE YoY (%) 79.5 105.0 110.3 110.2 111.6

TA AR 35,306 36,473 39,644 42,165 46,006
Women's AL Share (%) 60.3 60.8 60.5 59.7 59.1
BIHALE YoY (%) 81.5 103.3 108.7 106.4 109.1

SILN—& LY — 1,374 602 BSl 580 717
Silver & leather ML Share (%) 23 1.0 0.8 0.8 0.9
BIHALE YoY (%) 95.4 439 9.4 105.3 123.7

EEMESE 457 415 592 568 632
Household and AL Share (%) 0.8 0.7 0.9 0.8 0.8
other goods BIHALE YOY (%) 58.8 90.7 142.8 95.8 11.3
EYFR1=y bET 58,542 59,482 65,063 70,039 77,21
Total business units BIHALE YoY (%) 80.8 101.6 109.4 107.6 110.2

(4) v F+ bL>v F=—4 v b Basic Trend-conscious Market

(841 : A M./millions of yen)

FY2021 FY2022 FY2023 FY2024 FY2025

XX 9,701 11,108 12,571 13,101 14,392
Men's B LE Share (%) 35.5 35.9 36.8 37.2 34.6
BIHALE Yoy (%) 69.8 114.5 13.2 104.2 109.9

TA AR 15,967 18,065 19,812 20,438 25,377
Women's HRLLE Share (%) 58.4 58.5 58.0 58.0 61.1
AIHILE YoOY (%) 69.2 113.1 109.7 103.2 124.2

SN —&LY— = = = = =
Silver & leather AL Share (%) — — — — —
BIHALE YoY (%) - - - - —

Ty X - EEMES 1,667 1,736 1,788 1,716 1,786
Children's, household  ##itt Share (%) 6.1 5.6 5.2 4.8 4.3
and other goods AL YoY (%) 95.2 104.1 103.0 95.9 104.1
xRz bEt 27,335 30,517 33,726 34,670 40,886
Total business units BTHALE YoY (%) 70.6 1M1.6 110.5 102.8 17.9
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5. BN~ b5E LS (EERS) Efficiency of Sales (Directly Operated Stores)
(1) /IN5ELJE Retail Stores

FY2021 FY2022 FY2023 FY2024 FY2025

B2 /555 L& Sales by directly operated stores EAA (millions of yen) 51,802 58,279 66,111 70,260 78,037
ImE7-Y5sELES FHFiEmEE  Avg. salesarea m 54,658 53,119 51,747 51,706 58,5183
Sales per Tm’ InfY7-Y5E LS  Salesperini FH (thousands of yen) 947 1,097 1,277 1,358 1,462
A3 Avg. monthly sales per 1ni FH (thousands of yen) 78 91 106 13 121

IASZYEES e EH Avg. number of employees A (person) 2,629 2,355 2,075 2,067 2,193
Salesperemployee 1A%7-Y 37 L Sales per employee FH (thousands of yen) 19,705 24,749 31,861 33,998 35,582
A9 Avg. monthly sales per employee FM (thousands of yen) 1,642 2,062 2,655 2,833 2,965

E - EISEM. HEESROMFEEIMPTYICL-TEYET,
CREBHICOVWT, EHE, TN bbb BHEABRLVERLCEY &9, (202553 MR THREEBONR EHE 2051A, 7A/NA F142N), 2019F3B & W ERMSBHESZIAHY05ELTHY Y PLMELTWET,
Note: - Sales area and number of employees are calculated in an average of the term.
- The number of employees are calculated from all headcount (both regular employees and part-time employees). Short-time employees are counted as 0.5/person and included into number of regular employees from the FY2019.
(Average number of employees during the FY2025; 2,051 regular employees, 142 part-time employees)

(2) Z#5IByBusiness (2024/4~2025/3)

LY F=—%vy b Sy R bLYRe—Fv b

uet Trend-conscious Market Basic Trend-conscious Market

B 2575 & Sales by directly operated stores EAA (millions of yen) 78,037 51,479 26,558
Im%E7-Y5sELs TG mEmE  Avg. salesarea ni 53,353 28,208 25,144
Sales per Tm’ InfY7-Y5E LS  Salesperini FM (thousands of yen) 1,462 1,824 1,056
A3 Avg. monthly sales per 1ni FH (thousands of yen) 121 152 88

IAEYELES FHEEEH Avg. number of employees A (person) 2,193 1,301 892
Sales peremployee 1A X7 Y35 L Sales per employee FH (thousands of yen) 35,582 39,568 29,769
A9 Avg. monthly sales per employee F (thousands of yen) 2,965 3,297 2,480

EOREBHBICETANA b EERET, (PLYFe—4y MIEHB1258%, 7N b 4A3% Ty R bLY Fe—Fy MIEHE 7942, 7o b+ 994)
Note: Breakdown of number of employees: Trend-conscious Market; 1,258 regular employees and 43 part-time employees, Basic Trend-conscious Market; 794 regular employees and 99 part-time employees.

(3) L F=—4 v b Trend-conscious Market

FY2021 FY2022 FY2023 FY2024 FY2025
B2 /555 k5 Sales by directly operated stores %A (millions of yen) 35,149 38,902 44,175 47,548 51,479
ImM47- V5B LR FHFEi5mETE  Avg. sales area n 30,045 28,924 27,924 27,553 28,208
Sales per 1m’ InfH7-Y5E LS Salesperini FF (thousands of yen) 1,169 1,344 1,581 1,725 1,824
B ¥ Avg. monthly sales per Tm FH (thousands of yen) 97 12 131 143 152

IANE-YELES FHREEEF  Avg. number of employees A (person) 1,587 1,447 1,292 1,253 1,301
Salesperemployee 1A%7-Y 35 L Sales per employee FH (thousands of yen) 22,152 26,881 34,203 37,951 39,568
A9 Avg. monthly sales per employee FM (thousands of yen) 1,846 2,240 2,850 3,162 3,297

(4) 3y F+ bL¥ F2—%v b Basic Trend-conscious Market

FY2021 FY2022 FY2023 FY2024 FY2025

B Z /555 £ & Sales by directly operated stores &E7A (millions of yen) 16,652 19,376 21,936 22,711 26,558
Im%7-YsELs 55 mEE  Avg. sales area i 24,613 24,195 23,823 24,152 25,144
Sales per Tnr Infd7-Y5E LS Salesperini FH (thousands of yen) 676 800 920 940 1,056
A3 Avg. monthly sales per 1ni FH (thousands of yen) 56 66 76 78 88

IANE=YELES FHIEEEH Avg. number of employees A (person) 1,042 908 783 814 892
Sales peremployee 1A%7- Y355 L Sales per employee FH (thousands of yen) 15,979 21,348 27,999 27,912 29,769
A9 Avg. monthly sales per employee FF (thousands of yen) 1,331 1,779 2,333 2,326 2,480
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6. SSIGEIA. MBS Sales Areaand Number of Employees

FY2021 FY2022 FY2023 FY2024 FY2025

TR TR IS EIE ENE ] 55,105.2 52,169.3 52,381.1 52,721.4 55,385.7

Total sales area BTHALE YoV (%) 101.1 94.7 100.4 100.6 105.1

JE&H%K Stores 209 190 189 194 2N

fLYRF~x—4 v b HRERE m 30,689.1 28,594.0 28,667.0 28,346.4 29,325.4

Trend-conscious Market RTHALE YoY (%) 103.1 93.2 100.3 98.9 103.5

JE&% Stores 17 106 104 103 12

EEE HKREHE i 29,975.2 27,880.1 27,953.2 27,6325 28,611.5

Directly operated stores BTHALE YoY (%) 103.1 93.0 100.3 98.9 103.5

JE&H%K Stores N4 103 101 100 109

FClE HRERE m 713.9 713.9 713.9 713.9 713.9

Franchise stores RTHALE YoY (%) 100.0 100.0 100.0 100.0 100.0

JE&H% Stores 3 3 3 3 3

SyR-bL>YRF~—45vt HIREHE m 24,416.2 23,5675.3 23,714.1 24,375.0 26,060.3

Basic Trend-conscious Market BIHALE YoV (%) 98.8 96.6 100.6 102.8 106.9

JE&% Stores 92 84 85 91 99

HRmeEER (IRET7TLA ~ (O ) 4,214 3,826 3,575 3,646 3,750

Number of employees [76] [15] [86] [222] [341]
(The number in parentheses indicates part-time

HTEALE YOY (%) 100.8 90.8 93.4 102.0 102.9

employees not included in the number of employees)

E - FCIESIE. UARBIIE. UAKSDIS. BY/ NBIEDIESHTY,
CHIRREE B L, B 474 RYBEEZEUHEABR T, FHMLIEHREEER OB TT,
Note: - "UNITED ARROWS" has 3 franchise stores. (UA Asahikawa, UA Oita and BY Kokura)

- Number of employees at the term end includes regular employees working at the head office and stores.  YoY indicates year to year comparison of the number of employees.
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7. BFEREDIKS Capital Expenditures

(B4 ®H M.~ millions of yen)

FY2021 FY2022 FY2023 FY2024 FY2025

BERBRE 972 264 546 1,049 2,891
Operating capital expenditures M AL Share (%) 57.7 7.9 50.8 43.4 49.9
RIEALE YOY (%) 715 27.2 206.3 192.1 275.5

FLYF~—=%Fv b 613 137 29 191 693
Trend-conscious Market WAL Share (%) 36.4 4.1 27 7.9 12.0
BIEALE YOY (%) 66.5 22.3 2.4 653.8 362.2

Sy kF-krL>YE—4Fv Lk 262 47 55 340 477
Basic Trend-conscious Market M AL Share (%) 15.6 1.4 52 14.1 8.2
BIHALE YoY (%) 166.9 18.2 115.8 614.0 140.1

BEERBRES 95 79 461 517 1,720
Existing stores, etc. HALE Share (%) 5.7 2.4 429 21.4 29.7
RIEALE YOY (%) 34.3 83.4 579.0 1121 332.7

Z DAty 712 3,105 529 1,367 2,901
Other capital expenditures HALLL Share (%) 423 92.1 49.2 56.6 50.1
BIEALE YOY (%) 185.0 435.9 17.0 258.5 212.1

B 1,684 3,370 1,075 2,417 5,792
Total capital expenditures ATHALL YoY (%) 96.6 200.0 31.9 224.8 239.6
Rl 319 57 101 544 832
Guarantee money deposited ATHALL YOY (%) 100.5 17.9 176.4 538.9 152.9

I EERFBRER. SZHERICHREE 3k BESEToEHEHRE L TEHLTEY £,
Note: Operating capital expenditures are calculated from new store openings, renovation and relocation of stores executed during each FY.
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