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- The "Accounting Standard for Revenue Recognition” and others have been applied from the beginning of FY2022, and the figures for FY2022 are after the application of the said accounting standard and others.
+ Consolidated sales include the sales of FIGO CO.,LTD. (from FY2006 to FY2021), COEN CO.,LTD. (from FY2009), UNITED ARROWS TAIWAN LTD. (fromFY2014),
Designs & Co. (fromFY2017 to FY 2020), and CHROME HEARTS JP, GK (from FY2017 to FY2020).
* UNITED ARROWS LTD. took steps to spin off the CHROME HEARTS business in October 2016. As a result, CHROME HEARTS business sales are not included
in the Company’s non-consolidated net sales effective from 2H of FY2017
- "Total business units sales” includes the sales of retail, online sales, wholesale, etc. "Other sales” includes the sales of outlet stores and special events.
- We have changed the name of disclosure segment from Business Unit | to Trend-conscious Market and from Business Unit Il to Basic Trend-conscious Market since FY2021.
+ Trend-conscious Market include UNITED ARROWS, BEAUTY&YOUTH UNITED ARROWS, DRAWER, Odette e Odile, BLAMINK, ROKU, STEVEN ALAN.
- Basic Trend-conscious Market include green label relaxing, CITEN
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| . EfE BT - £#D#B  Consolidated Financial Performance
1. $82FE51EZE Income Statement
(B 4sz: HHMA.~millions of yen)

FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022

Pl 115,041 128,489 131,029 140,919 145,535 154,409 158,918 157,412 121,712 118,384
Net sales BTHALL YoY (%) 12.7 m.7 102.0 107.5 103.3 106.1 102.9 99.1 773 97.3
bl o E 62,619 68,492 68,046 71,573 74,155 79,507 81,760 79,983 55,020 59,090
Gross profit 55 Lt Ratioto Sales (%) 54.4 53.3 51.9 50.8 51.0 51.5 51.4 50.8 45.2 49.9
BTHALL YoY (%) 112.5 109.4 99.3 105.2 103.6 107.2 102.8 97.8 68.8 107.4

RFEERV—REEE 50,056 54,842 56,695 60,501 64,990 68,989 70,696 71,224 61,634 57,407
SGA expenses L Ratioto Sales (%) 43.5 42.7 43.3 429 447 44.7 44.5 45.2 50.6 48.5
BTHALL YoY (%) 110.1 109.6 103.4 106.7 107.4 106.2 102.5 100.7 86.5 93.1

EEF 12,562 13,649 11,351 1,071 9,165 10,518 11,063 8,758 A 6,613 1,683
Operating income 7Lt RatiotoSales (%) 10.9 10.6 8.7 7.9 6.3 6.8 7.0 5.6 - 1.4
BITHALL YoY (%) 123.2 108.7 83.2 97.5 82.8 114.8 105.2 79.2 - -

R 12,582 13,739 11,542 1,175 9,420 10,775 11,312 8,803 A 4,878 2,827
Ordinary income 55k Ratioto Sales (%) 10.9 10.7 8.8 7.9 6.5 7.0 7.1 5.6 - 2.4
BTHALL YoY (%) 122.5 109.2 84.0 96.8 84.3 N4.4 105.0 77.8 - -

HEHMEICIRET 2 BHAFEFIZE 7,316 7,920 6,332 6,494 5,191 5,247 6,417 3,522 A7,197 732
Net income attributable to owners of parer 5.ttt Ratioto Sales (%) 6.4 6.2 4.8 4.6 3.6 3.4 4.0 2.2 - 0.6
BITHALE YoY (%) 145.9 108.3 79.9 102.6 79.9 101.1 122.3 54.9 - -

2. H{E%EER Balance Sheet
(B 4sz: HHMA.~millions of yen)

FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022
HHEE 54,395 59,296 62,020 63,877 67.799 67,107 70,738 70,007 63,619 59,703
Total assets RIBALE YOY (%) 106.1 109.0 104.6 103.0 106.1 99.0 105.4 99.0 90.9 93.8
MBEE 34,989 38,791 41,438 42,367 45,152 45,878 44,533 45,997 39,745 38,475
Current assets RIHALL Yo (%) 105.4 110.9 106.8 102.2 106.6 101.6 97.1 103.3 86.4 96.8
EE&EE 19,405 20,504 20,582 21,510 22,646 21,228 26,205 24,009 23,874 21,228
Non-current assets RIFALE YoV (%) 107.4 105.7 100.4 104.5 105.3 93.7 123.4 91.6 99.4 88.9
kb=t 25,724 25,120 24,101 24,964 29,805 27,213 27,082 23,658 29,564 25,437
Current liabilities RIFALE YoV (%) 100.1 97.7 95.9 103.6 119.4 91.3 99.5 87.4 125.0 86.0
BEE&E 3,267 2,642 6,731 5,152 7,012 5,203 4,078 4,275 4,210 4,197
Non-current liabilities RIFALE YoV (%) 51.9 80.9 254.7 76.5 136.1 74.2 78.4 104.8 98.5 99.7
MEBEAEE 25,384 31,523 31,107 33,838 30,673 33.714 37,810 38,634 29,868 30,210
Shareholders' equity BTHALL YoY (%) 131.8 124.2 98.7 108.8 90.6 109.9 1121 102.2 773 101.1
MEESE 25,403 31,5632 31,186 33,760 30,980 34,690 39,578 42,072 29,844 30,069
Total net assets RIFALE YoV (%) 131.7 1241 98.9 108.3 91.8 112.0 141 106.3 70.9 100.8
TR ENEE 17,480 20,372 23,474 23,966 26,210 24,799 24,988 27,949 19,914 20,546
Inventory BTHALL YoY (%) 1.0 116.5 115.2 102.1 109.4 94.6 100.8 111.8 71.3 103.2
BHFaE 7,773 5,081 10,500 6,146 13,792 5,000 3,600 4,600 15,600 7,800
Interest-bearing debt RIHALE YoOY (%) 76.8 65.4 206.6 58.5 224.4 36.3 720 127.8 339.1 50.0

E: IMRMRRIHIRIREEEIO—ERIE | (RERFHEEE285 20185F2A168) EFY2019&YBAL TEYET A iIEEEMOFREERLLTEYEE A,
Note: ASBJ Statement No. 28, Partial Amendments to Accounting Standard for Tax Effect Accounting have been adopted from FY2019. FY2018 results are not restated retroactively.
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3. 1#%7= H 15 Per share data

FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022
1HRE 7 ) LA () 230.80 248.80 199.53 214.87 174.57 185.08 226.20 124.15 A 25274 25.71
Earnings per share (EPS) (yen) BIEALE YOV (%) 145.4 107.8 80.2 107.7 81.2 106.0 122.2 54.9 - -
THE Y MEESE (B) 799.65 990.22 1,019.68 1,117.23 1,081.49 1,186.01 1,333.16 1,362.01 1,045.93 1,055.23
Book value per share (BPS) (yen) BIHALL YOV (%) 131.2 123.8 103.0 109.6 96.8 109.7 112.4 102.2 76.8 100.9
17 D EENE (M) 53.00 67.00 78.00 78.00 78.00 78.00 80.00 83.00 0.00 19.00
Dividends per share (DPS) (yen) HIRALL YOY (%) 147.2 126.4 116.4 100.0 100.0 100.0 102.6 103.8 0.0 -
B2 (%)  Dividend payout ratio (%) 23.0 26.9 39.1 36.3 447 421 35.4 66.9 - 73.9

4., ¥+vva 70— Cashflows
(B41: B M. ~millions of yen)

FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022
EEEEICL 2+ v v > 2 - 70— Cash flows from operating activities 5,238 6,828 4,730 11,689 4,868 13,938 9,140 5,510 A 4,277 6,891
BEFHICL B3+ + v a - 70— Cashflows frominvesting activities A 3,528 A 3,072 A 3,249 A 3,351 A 4,51 A 2,442 A 5,926 A 3,667 A 4,079 215
M#57E8IC L 3+ + v > a - 70— Cash flows from financing activities A 3,533 A 4,472 A 1,328 A 8,139 A 508 A10,812 A371 A 1,938 9,268 A 8,000
RENVRERFYPRES 6,142 5,429 5,585 5,799 5,630 6,300 5,839 5,726 6,604 5,593
Cash and cash equivalents at the term-enc #i#iLt YoY (%) 77.1 88.4 90.9 103.8 97.1 111.9 92.7 98.1 115.3 84.7

5. REBERU—BREHEE SGAexpenses
(B41: B M. ~millions of yen)

FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022

REERV—HREERESET 50,056 54,842 56,695 60,501 64,990 68,989 70,696 71,224 61,634 57,407
SGA expenses % kb Ratioto Sales (%) 435 42.7 433 42.9 44.7 44.7 44.5 45.2 50.6 48.5
BIEALE YOV (%) 110.1 109.6 103.4 106.7 107.4 106.2 102.5 100.7 86.5 93.1

=R 2,969 2,803 2,454 2,621 3,195 3,469 3,543 4,263 3,378 2,575
Advertisement 55k Ratioto Sales (%) 2.6 2.2 1.9 1.8 2.2 2.2 2.2 2.7 2.8 2.2
BIEALE YOV (%) 98.6 94.4 87.5 106.8 121.8 108.6 102.1 120.3 79.3 76.2

NS 17,783 19,719 20,306 21,390 22,731 24,386 24,770 25,055 22,253 20,372
Personnel % kb Ratioto Sales (%) 15.5 15.4 15.5 15.2 15.6 15.8 15.6 15.9 18.3 17.2
BIEALE YOV (%) 110.0 110.9 103.0 105.3 106.3 107.3 101.6 101.2 88.8 91.5

a8 14,274 16,059 17,502 18,917 20,379 21,765 22,607 22,545 19,824 19,220
Rent % Ltk Ratioto Sales (%) 12.4 12.5 13.3 13.4 14.0 14.1 14.2 14.3 16.3 16.3
BIEALE YOV (%) 113.8 112.5 109.0 108.1 107.7 106.8 103.9 99.7 87.9 97.0

peafii=elk= 1,518 1,711 1,801 1,795 1,863 1,801 1,859 1,946 1,679 1,099
Depreciation 55k Ratioto Sales (%) 1.3 13 1.4 13 1.3 12 1.2 1.2 1.4 0.9
BIEALE YOV (%) 107.2 12.7 105.2 99.7 103.8 96.7 103.2 104.7 86.3 65.5

Z DAt 13,511 14,548 14,630 15,776 16,821 17,566 17,915 17,413 14,498 14,140
Other % Ltk Ratioto Sales (%) 1.7 1.3 1.2 1.2 1.6 1.4 1.3 1.1 1.9 1.9

BIHALE YoV (%) 109.6 107.7 100.6 107.8 106.6 104.4 102.0 97.2 83.3 97.5




6. SR{BIXEL L BMEMNE Capital expenditures and Depreciation
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(B 4L ®75 M. /millions of yen)

FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022

HIERER 2,809 3,419 2,453 3,479 4,445 3,053 5,833 2,292 1,986 3,485

Capital expenditures ~ 3ELttRatiotoSales (%) 2.4 27 1.9 25 3.1 2.0 3.7 1.5 1.6 29

BIHALL YOY (%) 109.1 121.7 n.7 141.8 127.8 68.7 191.0 39.3 86.6 175.5

BATERE 1,518 1,71 1,801 1,795 1,863 1,801 1,859 1,946 1,679 1,099

Depreciation 5EE Lk Ratioto Sales (%) 13 1.3 1.4 1.3 13 12 12 12 1.4 09

BIHALL YOY (%) 107.2 12.7 105.2 99.7 103.8 96.7 103.2 104.7 86.3 65.5

7. ELBREEIEZOHE Financial Indicators

FY2018 FY2019 FY2020 FY2021 FY2022
HEELDER Total assets turnover [ (times) 23 22 22 19 2.0
7= R B ELRREK Inventory turnover*1 &l (times) 6.1 6.4 5.9 5.1 5.9
HOEARYUIMFIZRE  Return on equity (ROE) % 16.3 18.0 9.2 A21.0 2.4
WEEREMNRE Ordinary income to total assets (ROA) % 16.0 16.4 12.5 AT3 4.6
BEINGEEK =2 Return on investment (ROI)*2 % 28.6 27.8 19.4 A9.4 7.6
B EARLEE Equity ratio % 50.1 53.5 55.2 46.9 50.4
BREEARLE =3 Debt equity ratio *3 % 93.4 78.7 66.4 13.2 98.6
RN L Current ratio % 168.6 164.4 194.4 134.4 151.3
EE LK Fixed assets ratio % 61.2 66.2 57.1 80.0 70.6
MEERYE Dividend on equity ratio (DOE) % 6.6 6.0 6.1 - 1.8
N R Number of stores 347 358 359 330 310
HEEBH Number of employees 4,518 4,605 4,848 4,641 4,213

IR EN R ERIR R =R LB+ R R E R P Y

2 FENBER=BEAE+ AR -(FAFAR+ B2 AR P F1)x100
IRBEALE=(RPAR+EEEM A2 EXXI00

*1Inventory turnover = Net sales = Inventory (yearly average)

*2 Return oninvestment = (Ordinary income + Interest expenses) + (Interest-bearing debt + Shareholders’ equity (yearly average)) x 100

*3 Debt equity ratio = (Current liabilities + Noncurrent liabilities) + Shareholders' equity x 100
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Il. Bk BE0HR Non-Consolidated Operation Review

1. ZBEAXIR 5T EHR Sales Trend by Business Unit
(B41: ®H M. millions of yen)

FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022

FEE (BF) 106,605 118,212 118,657 127,879 126,072 128,356 131,476 129,402 101,929 107,482
Non-consolidated net sales BIHALE YoY (%) m.7 110.9 100.4 107.8 98.6 101.8 102.4 98.4 78.8 105.4
EYxrra=y bEF 92,783 103,51 103,914 111,152 108,979 109,554 112,779 111,162 85,878 90,000
Total business units 5Lt Ratio to Sales (%) 87.0 87.6 87.6 86.9 86.4 85.4 85.8 85.9 84.3 83.1
BI#ALE YOY (%) 1.3 11.6 100.4 107.0 98.0 100.5 102.9 98.6 71.3 104.8

fLY R<w—4 v b = = = = = = 73,169 72,449 58,542 59,482
Trend-conscious Market 55k Lk Ratio to Sales (%) - — — — - — 55.7 56.0 57.5 54.9
BIHALE YoY (%) — - - - — — 106.4 99.0 80.8 101.6

Sy R bbrrFx=%Fvh = = = = = = 39,610 38,712 27,335 30,517
Basic Trend-conscious Market 5% £t Ratio to Sales (%) - — — — - — 30.1 29.9 26.8 28.2
BI#ALL YoY (%) — — — — — — 107.2 97.7 70.6 11.6

Z At 13,822 14,700 14,742 16,727 17,093 18,802 18,697 18,240 16,050 18,338
Other 5 btk Ratioto Sales (%) 13.0 12.4 12.4 13.1 13.6 14.6 14.2 141 15.7 16.9

HI#ALL YoY (%) 114.5 106.4 100.3 113.5 102.2 110.0 99.4 97.6 88.0 114.3
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2. ELE - B - THMATHALLHTE  Net Sales, Number of Customers, and Average Spending per Customer (YoY)
(1) £%#% All Business Units

@< xR21=y Mt Total Business Units o)
48 Apr. 5H May 6A June 8H Aug. 9H Sep. 10H Oct. 11H Nov. 12A Dec. 1H Jan. 2H Feb. 3H Mar.
Paliat=) 19/4~20/3 100.1 105.6 105.0 99.3 14.3 106.6 87.0 97.7 98.9 98.4 104.0 76.7 103.6 105.8 95.2 92.0 104.7 93.7 98.6
Sales 20/4~21/3 36.7 51.2 95.9 85.0 85.0 72.0 92.9 79.4 78.7 73.8 81.1 98.7 62.1 80.5 82.6 83.0 7 82.8 77.3
21/4~22/3 196.0 124.8 80.3 97.4 78.5 100.8 101.6 105.5 125 13.2 941 106.8 14.3 92.7 1071 106.2 102.4 106.7 104.8
B EEH 19/4~20/3 96.2 103.2 103.9 94.7 114.8 98.9 85.3 95.6 94.7 95.4 109.1 86.2 101.3 101.6 922 95.6 101.4 93.9 97.8
Number of customers 20/4~21/3 46.8 63.8 113.8 89.4 95.2 85.5 98.9 85.9 82.7 76.8 89.0 98.2 77.5 90.3 88.1 86.0 84.2 87.0 85.5
21/4~22/3 169.1 109.8 69.0 94.8 771 93.1 98.4 102.5 14.5 112.6 85.8 93.8 97.8 88.3 105.8 99.4 92.5 102.5 97.3
=i 19/4~20/3 102.9 101.4  100.8 103.6 99.0 106.1 999 1004 1042 102.1 93.9 86.5 101.5  103.0 101.9 947 1022 98.3 99.6

Average spending per customer 20/4~21/3 68.9 70.9 81.7 941 88.5 84.4 94.9 93.8 95.1 94.8 90.0 101.4 744 88.6 94.4 95.9 81.5 95.2 89.0

21/4~22/3 128.4 121.6 116.8 101.6 99.0 104.7 102.4 101.4 97.8 99.3 106.2 110.5 121.3  102.6  100.3 104.3 111.0 102.4  106.9
"EDFRIZwhet BHL BEMEIZ/ N+ FVNER (IS A TYRTA—X FU 51V AT +Z0ZOTOWNALHELTVET .
-Purchasing customers and average spending per customer for total business units are calculated from retail and online (UNITED ARROWS ONLINE STORE and ZOZOTOWN).

(DBEfFIE Existing Stores )

5AMay 6H June 7H July 8H Aug. 9H Sep. 10A Oct. 11H Now.

F5E& Sales

NFE+ Iy MBER 19/4~20/3 989 1043 1037 97.1 1123  109.2 92.0 101.7 98.0 97.2 101.9 759 1022 104.9 97.6 90.7 1035 94.4 98.3
Retail and online 20/4~21/3 37.6 52.6 96.0 84.7 85.4 66.0 83.5 72.7 78.3 74.6 82.0 99.0 62.9 78.7 77.7 83.7 70.3 80.4 75.7

21/4~22/3 1936 1238 79.8 97.6 79.4 1026 102.0 106.5 114.3 13.1 95.8 108.6 113.3 935 1082 1072 1026 1078 105.5
/INFE 19/4~20/3 940 100.4 101.2 929 104.2 97.9 85.3 94.8 96.1 96.7 94.5 59.8 98.3 975 92.6 825 97.9 88.2 92.4
Retail 20/4~21/3 8.6 18.5 791 72.7 70.9 65.8 84.6 72.4 70.3 54.9 68.0 110.0 36.2 69.8 74.8 73.5 51.6 74.2 63.5

21/4~22/3 7020 262.6 83.9 99.4 74.2 96.9 1041  108.4 116.8 1349 99.1 1148 162.0 91.2 110.2 17.9 17.3 13.3 114.9
Fov MRER 19/4~20/3 17.4 116.8 1101 1095 1349 152.0 124.7 1321  104.4 98.3 118.7 123.9 114.5 127.8 17.3 111.0 120.7 113.8 116.8
Online 20/4~21/3 1251 148.4 1435 115.4 115.6 66.5 79.7 73.7 101.7 119.1 1055 81.8 139.6 100.9 87.0 1029 1205 95.6 106.8

21/4~22/3 80.1 74.6 73.1 94.7 87.4 114.3 96.9 1024 109.2 91.5 91.8 95.5 75.6 975 1036 92.6 85.1 97.8 91.6

B _EZ# Number of customers

PNFE+ F v MIRER 19/4~20/3 952 1023 1025 93.0 1132  103.6 91.8  100.5 94.1 943 1082 872 100.2 101.2 95.4 952 1007 8.3 98.0
Retail and online 20/4~21/3 48.3 66.0 147 89.7 96.2 78.1 86.8 77.8 83.6 78.6 91.8 98.7 79.0 89.0 82.6 87.7 84.1 85.2 84.6

21/4~22/3 167.2  108.4 68.7 95.1 78.2 94.4 98.8 1035 15.7 121 86.9 95.8 97.1 89.1 106.7 100.0 927 1033 97.8
/N5E 19/4~20/3 91.5 99.3 100.4 88.0 104.0 89.6 83.1 92.9 91.4 91.8 94.0 63.2 97.1 92.8 89.5 82.9 94.9 86.3 90.6
Retail 20/4~21/3 8.5 20.1 91.9 73.0 771 721 87.4 74.3 70.3 55.1 702 109.6 433 74.0 76.2 725 58.3 745 65.8

21/4~22/3  768.6 249.6 71.8 100.8 72.7 89.5 1021 107.9 120.9 138.7 946 1085 1395 89.0 110.9 116.7 1075 1135 110.6
Fov MEER 19/4~20/3 106.4 1107 1075 1069 1340 1475 1304 1339 103.0 99.9 1331 148.0 108.2 1241 118.5 122.1 116.2 1207 118.4
Online 20/4~21/3 153.5 181.3 171.9 1315 129.4 91.0 85.0 88.7 1222 1287 116.6 86.2 170.0 121.3 101.3 1107 1440 107.2 1258

21/4~22/3 75.3 68.6 64.4 86.9 85.0 100.6 92.7 953 106.9 89.1 80.9 77.0 68.7 89.4 99.1 83.4 78.4 89.8 83.4
FHff Average spending per customer

NFE+ oy MBI 19/4~20/3 1025 1009 1005 1032 985 1033 98.7 993 1042 101.9 92.9 85.4 1011 102.3 101.2 94.0 101.6 97.9 99.2
Retail and online 20/4~21/3 68.9 711 81.2 93.6 87.8 84.2 96.6 94.6 94.0 93.4 88.4 101.5 74.2 87.7 94.8 95.0 80.6 94.5 88.0

21/4~22/3 128.3 1217 171 101.8 99.2 1055 1032 102.0 98.6 100.4 107.0 110.7 121.6 102.9 101.0  105.3 1.5 1033 107.6
/NFE 19/4~20/3 102.7 1011 1008 1055 1002 1093 1026 1020 1051 1053 1005 94.7 101.3  105.0 1035 995 1032 1022 102.0
Retail 20/4~21/3 100.9 92.0 86.1 99.6 91.9 91.4 96.8 975 100.0 995 96.9 100.4 83.7 94.4 98.1 101.3 88.6 99.6 96.5

21/4~22/3 91.3  105.2 116.9 98.5 1021 108.2 1020 100.4 96.6 97.3 1047 105.8 1161 102.5 99.4 1011 109.1 99.9 103.9
Fov MRER 19/4~20/3 107.5 104.0 101.6 99.7 101.6 106.4 98.8 1021 103.6 94.6 88.3 89.7 1041 1026 1011 911 102.9 95.0 98.7
Online 20/4~21/3 83.9 83.4 83.3 91.8 91.3 71.9 94.0 90.0 91.3 99.4 93.0 94.1 83.3 86.3 92.9 96.4 85.6 94.5 88.6

21/4~22/3 105.0 105.6 1137 105.3 98.4 106.2 102.8 1021 100.2 961 1039 1074 1085 103.7 101.7 101.2 1055 1025 1049

FYNBROE EER FEEISOVTIE, 2FATYRTA—X AU 54V X7 EZOZOTOWNMLHHLTWET
-Purchasing customers and average spending per customer for online have been calculated from UNITED ARROWS LTD. ONLINE STORE and ZOZOTOWN.




(2) pPL>» F=—4v b Trend-conscious Market
@DOELxRa=v bit Total Business Units

UNITED ARROWS LTD. DATA BOOK

(%)

4B Apr. 5AMay 6AJune 7R July 8AAug. 9HA Sep. 10H Oct. 1MANov. 12 Dec. 1A Jan. 2HFeb. 3A Mar. j[e] ple] k{e] 4Q H 2H Total
FEE 19/4~20/3 101.9 1047 103.0 100.0 1086 109.4 87.0 98.7 98.8 97.3 104.1 81.6 1032 105.6 95.5 93.6 104.4 94.6 99.0
Sales 20/4~21/3 37.0 55.9 99.7 86.5 88.6 75.2 98.4 85.5 81.8 78.9 85.8 98.4 65.1 83.2 87.3 86.4 74. 86.9 80.8
21/4~22/3 193.3  116.0 79.1 95.6 79.0 99.0 1002 104.6 110.4 105.1 88.3 102.6 110.4 91.5  105.6 99.9 99.8 103.0 101.6
B LR 19/4~20/3 938 1007 100.3 94.0 96.9 93.2 80.9 91.5 91.4 935 95.6 66.1 98.4 94.8 88.5 85.5 96.5 87.0 92.0
Number of customers 20/4~21/3 8.2 223 94.9 73.9 84.0 78.5 94.8 80.7 73.3 58.1 73.8 108.4 44.6 78.3 81.1 741 61.9 77.7 69.1
21/4~22/3 7925 2311 70.2 95.8 71.1 88.0 101.3  108.9 N33 1224 845 1049 136.8 852 1084 106.8 1033 107.6 105.5
AL 19/4~20/3 1043 100.6 101.4  103.4 105.1 113.8 1054 105.6 106.0 1045 101.2 97.3 101.9 1072 1058 1003 1046 1036 1033
Average spending per customer  20/4~21/3 108.3 94.1 86.1 101.6 92.6 91.5 95.6 98.0 1023 1033 100.6 102.0 85.7 95.4 99.0 104.0 90.7 101.6 98.4
21/4~22/3 89.9 105.0 1216 1026 1035 1073  100.3 97.9 98.2 98.4 1085  106.1 117.6 105.1 98.7 1027 110.6 100.4  104.8
(DBLTF[E Existing Stores %)
4F Apr. 5AMay 6AJune 7R July 8HAug. 9H Sep. 10H Oct. 11H Nov. 1A Jan. 2A Feb.
55 L& Sales
NFE+ oy MBI 19/4~20/3 101.2 1042 1022 98,5 1077 12.3 928 1029 98.4 96.6 1027 79.8 1025 105.2 98.3 923 1038 95.6 99.2
Retail and online 20/4~21/3 38.0 58.0 99.6 86.1 88.6 67.2 87.5 77.6 80.7 78.3 86.0 96.9 66.1 80.3 81.4 85.8 72.9 83.4 78.5
21/4~22/3 188.1 115.0 71.9 94.8 796 100.4 100.8 105.7 1126 105.0 89.1 103.7 108.6 91.7 107.0 100.4 99.3 104.0 102.0
/NFE 19/4~20/3 96.5 100.5 99.8 95.0 99.8 101.5 86.3 96.0 96.5 96.8 94.4 61.9 98.9 98.3 93.6 83.9 98.6 89.4 93.4
Retail 20/4~21/3 8.5 21.4 80.4 73.4 73.9 69.5 88.2 717 73.6 58.1 71.8  109.9 37.7 721 78.8 75.8 54.0 71.6 66.4
21/4~22/3 M5 2441 84.9 98.4 75.3 97.0 1040 109.3 N49 1249 95.3 151  160.7 91.0 109.9 13.6 116.1 1M.4 113.2
v MR 19/4~20/3 118.6 115.2 1084 1083 129.0 1493 1240 1342 104.8 96.2 121.4 131.8 137 1252 117.8 112.8 119.3 115.0 116.9
Online 20/4~21/3 124.2 151.5 1522  116.9 17.1 60.7 85.1 772 1016 124.1 109.1 778 1435 99.8 89.5 104.1 121.4 976 1085
21/4~22/3 74.4 67.5 67.2 89.1 86.1 107.8 93.0 971 107.4 84.6 81.3 80.1 69.2 929 100.0 82.6 79.6 90.6 85.1
B _EEH Number of customers
/INFE 19/4~20/3 931 100.3 98.3 922 95.3 90.7 82.0 90.7 90.9 929 94.0 64.5 97.3 929 88.4 84.2 95.0 86.4 90.8
Retail 20/4~21/3 8.0 23.0 94.2 727 80.5 76.6 93.3 80.4 73.1 57.0 725 107.1 4h.4 75.9 80.7 73.2 59.9 771 67.8
21/4~22/3 7926 229.0 69.7 95.7 72.6 90.0 1035 .4 16.5 126.4 87.8 109.0 136.1 86.4 11.0 10.4 1045 110.7  107.7
E Bl Average spending per customer
/N5E 19/4~20/3 103.7 100.2 101.5 1029 104.8 111.9 1053 105.8 106.2 1042 100.4 96.0 101.6  105.9  105.8 996 1038 1035 1029
Retail 20/4~21/3 1055 93.3 85.4  101.0 91.8 90.8 94.5 96.7 100.7 101.8 99.0 1026 85.0 95.0 976  103.4 90.1 100.6 97.9
21/4~22/3 89.8 106.6 121.8 1027 103.6 107.8 100.5 98.2 98.7 98.8 1085 105.6 118.1  105.3 99.0 1029 111.0 100.6  105.2

S BRCEBEIE, MEALHELTEYET .

Note: “Number of customers” and “Average spending per customer” are calculated from retail sales.



UNITED ARROWS LTD. DATA BOOK

(3) v K+ pPL¥ R=—4 v b Basic Trend-conscious Market

@DELRAR=y FET Total Business Units %)
4B Apr. 5AMay 6AJune 7R July 8AAug. 9HA Sep. 10H Oct. 1MANov. 12 Dec. 1A Jan. 2HFeb. 3A Mar.
Paliat=) 19/4~20/3 97.0 107.3 108.8 97.8 129.5 101.4 87.0 96.2 98.9 100.3 103.8 68.9 104.3 106.3 94.6 89.1 105.2 921 97.7
Sales 20/4~21/3 36.1 427 89.0 82.1 77.0 65.6 83.2 69.5 72.6 64.6 n7 99.1 56.6 75.0 74.3 76.5 65.2 75.2 70.6
21/4~22/3  200.9 145.6 82.7 100.9 77.4 105.1 104.5 107.4 1n7.0 131.3 107.9 14.8 122.5 95.5 110.2 19.5 108.0 N4.4 111.6
B LR 19/4~20/3 91.9 100.5 105.4 87.4 124.9 91.5 85.8 96.9 93.4 93.5 98.3 61.8 99.6 97.4 922 83.5 98.5 88.0 93.3
Number of customers 20/4~21/3 9.1 16.7 88.7 735 73.8 67.6 81.7 69.2 68.1 525 67.3 1.2 41.8 721 72.4 70.9 57.3 n7 64.0
21/4~22/3 759.5 295.4 76.0 107.6 73.8 86.7 99.9 102.1 123.8 151.0 99.4 104.1 147.9 92.0 109.1 121.0 112.0 14.5 13.3
=i 19/4~20/3 100.6 103.3 101.7 107.1 98.8 104.3 99.8 98.0 104.0 106.5 101.0 91.5 101.4 103.6 100.9 98.4 102.5 100.3 100.6

Average spending per customer 20/4~21/3 97.3 82.0 86.0 97.1 87.8 85.9 94.5 91.7 94.1 91.9 90.0 96.9 80.1 90.0 93.1 95.7 83.9 94.3 91
21/14~22/3 91.1 108.3  108.3 93.5 97.0 107.3 103.4 101.9 95.6 101.2 1041  106.3 112.5 98.1 99.8 101.8 106.1  100.3 102.7

(DBETF[E Existing Stores %)
4F Apr. 5AMay 6AJune 7R July 8HAug. 9H Sep. 10H Oct. 11H Nov. 1A Jan.

FEEm Sales
NFE+F oy MRER 19/4~20/3 94.7 104.4 106.4 94.6 124.2 103.3 90.6 99.8 97.4 98.3 100.4 69.6 101.7 104.2 96.4 87.9 102.8 925 96.8
Retail and online 20/4~21/3 36.8 43.4 89.7 82.2 78.6 63.4 76.3 64.8 741 67.6 73.8 103.0 57.3 75.4 7.3 79.7 65.3 74.9 70.4
21/4~22/3 204.3 145.4 83.7 103.5 79.0 107.9 104.5 108.3 117.8 131.4 12.7 17.5 123.6 97.7 110.8 121.8 109.9 115.6 13.2
/TR 19/4~20/3 89.4 100.1 103.9 89.1 115.2 915 83.5 92.9 95.2 96.5 94.6 56.6 97.4 95.7 91.0 80.1 96.7 86.3 90.6
Retail 20/4~21/3 8.8 13.8 76.9 .3 64.9 58.0 78.2 63.8 64.0 48.7 60.6 110.2 33.6 65.3 67.6 69.1 47.4 68.2 58.3
21/14~22/3  684.6 312.6 82.0 101.3 7.7 96.7 104.4 106.3 1211 158.3 108.6 14.2 164.6 91.7 111.0 1271 120.0 17.5 118.5
v M@k 19/4~20/3 115.1 120.1 13.4 112.0 151.4 158.5 125.9 128.9 103.9 102.3 113.5 110.7 116.0 133.9 116.4 107.6 123.8 m.7 116.5
Online 20/4~21/3 126.6 142.0 127.5 112.5 11.9 80.9 70.0 68.0 102.0 109.7 97.6 90.5 132.0 103.4 82.8 100.4 18.7 91.8 103.5

21/14~22/3 SlEs) 91.6 86.9 107.4 90.7 1282 104.8 112.5 1123 106.3 117.8  124.9 89.8 108.2 110.5 4.4 97.7 1125 1055

B _EEH Number of customers
/TR 19/4~20/3 89.6 98.0 102.7 83.5 118.2 88.3 84.2 95.2 92.0 90.6 94.0 61.9 96.9 927 90.7 81.4 94.8 86.3 90.4
Retail 20/4~21/3 9.0 16.9 89.4 73.2 73.1 66.8 81.6 68.6 67.2 52.9 67.2 12.4 421 n7 7.7 n7 56.5 n7 63.6
21/4~22/3 7431 2839 74.3 106.8 72.8 89.0 100.5 104.1 126.5 154.7 104.8 108.0 143.8 922 110.9 124.4 11.3 116.8 14.2
E Bl Average spending per customer
/INFE 19/4~20/3 99.7 102.2 1011 106.7 97.4 103.6 99.2 97.6 103.4 106.4  100.6 915 100.5 103.3 100.4 98.4 102.0 100.0 100.3
Retail 20/4~21/3 97.0 81.8 86.0 97.4 88.8 86.8 95.7 93.0 95.3 921 90.2 98.0 80.0 91.1 94.3 96.4 83.9 95.2 91.7
21/4~22/3 92.1 110.1 110.4 94.9 98.4 108.7 103.9 102.1 95.7 102.4 103.6 105.7 14.5 99.5 100.1 102.2 107.8  100.6 103.7

S BRCEBEIE, MEALHELTEYET .

Note: “Number of customers” and “Average spending per customer” are calculated from retail sales.



3. FyxLF)-/NETY FHIFELS Sales by Sales Channel and Retail Area

(1) £4 Total (B4 : B M.millions of yen)
FY2018 FY2019 FY2020 FY2021 FY2022

NFEEE 85,244 85,658 81,026 52,323 58,818
Retail ML Share (%) 66.4 65.2 62.6 51.4 54.3
BI#ALE YOY (%) 97.0 100.5 94.6 64.6 12.4

16838 - ALK 3,954 3,903 3,605 2,535 2,630
Hokkaido / Tohoku area HALLE Share (%) 3.1 3.0 2.8 25 25
BIHALE YOY (%) 105.7 98.7 92.4 70.3 103.7

B (L) HhIX 15,153 15,999 14,755 10,021 12,237
Kanto area (excluding Tokyo) WAL Share (%) 11.8 12.2 1.4 9.8 1.3
BI#ALE YOY (%) 98.6 105.6 92.2 67.9 122.1

REHX 36,180 35,673 33,934 20,344 22,759
Tokyo area ML Share (%) 28.2 27.1 26.2 20.0 21.0
BIHALE YOY (%) 95.1 98.6 95.1 60.0 111.9

S - JbBE - FIEHX 8,416 8,309 8,000 5,496 6,210
Koushinetsu / Hokuriku / Tokai area H#ALE Share (%) 6.5 6.3 6.2 5.4 5.7
BI#ALE YOY (%) 108.5 98.7 96.3 68.7 113.0

REFEH X 13,115 13,408 12,628 8,144 8,599
Kansai area HALLE Share (%) 10.2 10.2 9.7 8.0 7.9
BIHALE YOY (%) 92.3 102.2 94.2 64.5 105.6

E - mE - MK 8,424 8,364 8,101 5,782 6,380
Chugoku / Shikoku / Kyushu area ML Share (%) 6.6 6.4 6.3 57 5.9
BI#ALE YOY (%) 96.0 99.3 96.9 7.4 110.3

v MBER 23,525 26,336 29,217 32,630 29,763
Online AL Share (%) 18.3 20.0 22.6 32.0 27.5
BIHALE YOY (%) 116.4 112.0 110.9 m.7 91.2

HE 784 784 918 924 1,417
Wholesale etc. A LE Share (%) 0.7 0.6 0.7 0.9 13
BI#ALE YoY (%) 90.2 99.9 Nn7.1 100.7 153.3

Z DAt 18,802 18,697 18,240 16,050 18,338
Other HHLtE Share (%) 14.6 14.2 14.1 15.7 16.9
BIHALE YOY (%) 110.0 99.4 97.6 88.0 114.3

245t 128,356 131,476 129,402 101,929 107,482
Total HIHALE YOY (%) 101.8 102.4 98.4 78.8 105.4

UNITED ARROWS LTD. DATA BOOK



(2) =|#35IByBusiness (2021/4~2022/3)

(B41: ®H M. millions of yen)

NEEE 39,441
Retail HH L Share (%) 65.3 66.3 63.5
HI#ALL YoY (%) 112.4 110.6 116.4
JbigiE - RAbHhX 2,630 1,746 883
Hokkaido / Tohoku area AL Share (%) 2.9 2.9 2.9
BI#ALE YoY (%) 103.7 101.2 109.3
BRI (RmLA) #hX 12,237 5,728 6,509
Kanto area (excluding Tokyo) HERE Share (%) 13.6 9.7 21.3
HI#ALE YoY (%) 122.1 116.1 128.0
REHX 22,759 17,412 5,346
Tokyo area ML Share (%) 253 293 17.5
BI#ALE YoY (%) 1.9 11.2 141
BB{S#L - dbkE - EHX 6,210 4,061 2,149
Koushinetsu / Hokuriku / Tokai area HERCLE Share (%) 6.9 6.8 7.0
HI#ALL YoY (%) 113.0 12.4 1141
BEFEH X 8,599 6,262 2,337
Kansai area AL Share (%) 9.5 10.5 7.7
ATHALL YOY (%) 105.6 106.6 103.1
hE - mE - AMHX 6,380 4,229 2,150
Chugoku / Shikoku / Kyushu area HRLL Share (%) 7.1 7.1 7.1
HI#ALL YoY (%) 110.3 109.6 1.9
ESAS G 29,763 18,819 10,943
Online MRt Share (%) 33.1 31.6 35.9
BI#ALE YoY (%) 91.2 85.4 103.4
sl 1,417 1,220 197
Wholesale etc. ML Share (%) 1.6 2.1 0.6
HI#ALL YoY (%) 153.3 148.0 197.5
EYxrra=y bEF 90,000 59,482 30,517
Total business units RTHALE YOY (%) 104.8 101.6 111.6

UNITED ARROWS LTD. DATA BOOK



(3) P> F=—4% v b Trend-conscious Market

(B4 : ®H M. /millions of yen)

FY2019 FY2020 FY2021 FY2022

NEEET 55,227 52,464 35,670 39,441
Retail MRt Share (%) 75.5 72.4 60.9 66.3
BI#ALE YOY (%) 102.6 95.0 68.0 110.6

1683 - RmALHX 2,530 2,275 1,726 1,746
Hokkaido / Tohoku area HALLE Share (%) 35 3.1 3.0 29
HI#ALE Yoy (%) 100.0 89.9 75.9 101.2

BAsR (A #hX 7,663 6,939 4,934 5,728
Kanto area (excluding Tokyo) WAL Share (%) 10.5 9.6 8.4 97
BI#ALE YoY (%) 107.6 90.6 711 116.1

REHX 25,140 24,465 15,659 17,412
Tokyo area HRLL Share (%) 34.4 33.8 26.7 293
HI#ALE Yoy (%) 101.5 97.3 64.0 1.2

EB{S - JbBE - FIEHX 5,045 4,900 3,612 4,061
Koushinetsu / Hokuriku / Tokai area AL Share (%) 6.9 6.7 6.2 6.8
BI#ALE YoY (%) 99.2 97.1 73.7 Nn2.4

REFEH X 9,548 8,815 5,876 6,262
Kansai area HERCLE Share (%) 13.0 12.2 10.0 10.5
HI#ALE Yoy (%) 104.7 923 66.7 106.6

E - mE - MK 5,299 5,068 3,860 4,229
Chugoku / Shikoku / Kyushu area ML Share (%) 7.2 7.0 6.6 7.1
BI#ALE YOY (%) 101.5 95.7 76.2 109.6

v MBER 17,182 19,126 22,047 18,819
Online HHLtE Share (%) 235 26.4 37.7 31.6
HI#ALE Yoy (%) 1211 m.3 115.3 85.4

HE 759 858 824 1,220
Wholesale, etc. AL Share (%) 1.0 12 1.4 2.1
BI#ALE YOY (%) 101.8 113.1 96.0 148.0

EYxRa=y b 73,169 72,449 58,542 59,482
Total business units BIHALE YoY (%) 106.4 99.0 80.8 101.6

~10-

UNITED ARROWS LTD. DATA BOOK



(4) v K+ pPL> FT—4% v b Basic Trend-conscious Market

(B4 : ®H M. millions of yen)

FY2019 FY2020 FY2021 FY2022

NFEEE 30,431 28,561 16,652 19,376
Retail ML Share (%) 76.8 73.8 60.9 63.5
BI#ALE YOY (%) 103.0 93.9 58.3 116.4

1683 - RmALHX 1,373 1,330 808 883
Hokkaido / Tohoku area HALLE Share (%) 35 3.4 3.0 29
BIHALE YoY (%) 103.4 96.9 60.8 109.3

B (A #hX 8,336 7,816 5,087 6,509
Kanto area (excluding Tokyo) WAL Share (%) 211 20.2 18.6 213
BI#ALE YOY (%) 108.2 93.8 65.1 128.0

REHX 10,533 9,469 4,684 5,346
Tokyo area WAL Share (%) 26.6 245 171 17.5
BIHALE YoY (%) 102.4 89.9 495 141

S - JbBE - FIEHX 3,263 3,099 1,883 2,149
Koushinetsu / Hokuriku / Tokai area AL Share (%) 8.2 8.0 6.9 7.0
BI#ALE YOY (%) 101.1 95.0 60.8 M4

REFEHh X 3,860 3,813 2,267 2,337
Kansai area HALLE Share (%) 9.7 9.9 8.3 77
BIHALE YoY (%) 99.8 98.8 59.5 103.1

E - mE - MK 3,064 3,032 1,921 2,150
Chugoku / Shikoku / Kyushu area ML Share (%) 7.7 7.8 7.0 7.1
BI#ALE YOY (%) 98.1 99.0 63.4 11.9

v hBER 9,154 10,091 10,582 10,943
Online ML Share (%) 231 26.0 38.7 35.9
BIHALE YoY (%) 123.4 110.2 104.9 103.4

HE 24 59 99 197
Wholesale, etc. AL Share (%) 0.1 0.2 0.4 0.6
BI#ALE YOY (%) 1,135.7 241.0 168.7 197.5

EYxrRa=y b 39,610 38,712 27,335 30,517
Total business units BITHALE YoY (%) 107.2 97.7 70.6 me

11—
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4. BBEHEES

Sales by Category

(1) &% Total (¥4 : =5 M.~ millions of yen)

FY2018 FY2019 FY2020 FY2021 FY2022

AR 40,540 41,585 40,801 31,104 33,578
Men's ML Share (%) 31.6 31.6 31.5 30.5 30.7
BTEALE YOV (%) 102.7 102.6 98.1 76.2 108.0

TA AR 63,478 66,914 66,391 51,273 54,539
Women's L Share (%) 49.5 50.9 51.3 50.3 49.9
BTEALE YOV (%) 108.3 105.4 99.2 77.2 106.4

SN —QLH— 1,753 1,509 1,441 1,374 602
Silver & leather L Share (%) 1.4 1.2 1.1 1.4 0.5
BTEALE YOV (%) 23.8 86.1 95.5 95.4 43.9

EFEMES 3,781 2,770 2,528 2,124 2,151
Household and #A L Share (%) 2.9 2.1 2.0 2.1 2.0
other goods BIEALE YoV (%) 108.3 73.2 91.3 84.0 101.2
Z DAt 18,802 18,697 18,240 16,050 18,338
Other #H L Share (%) 14.6 14.2 14.1 15.7 16.9
BTEALE YOV (%) 110.0 99.4 97.6 88.0 114.3

HWast 128,356 131,476 129,402 101,929 107,482
Total BTEALE YOV (%) 101.8 102.4 98.4 78.8 105.4

(2) %35 By Business (2021/4~2022/3)

(Bifz: B, millions of yen)

bLr F==4v b

Trend-conscious Market Basic Trend-conscious Market

Sy F-bLYFv—%u b

AR 33,578 22,469 11,108
Men's AL Share (%) 36.9 375 35.9

R YOV (%) 108.0 105.0 14.5
TA AR 54,539 36,473 18,065
Women's Rt Share (%) 60.0 60.8 58.5

R YOV (%) 106.4 103.3 13.1
SN — L — 602 602 =
Silver & leather AL Share (%) 0.7 1.0 —

BTEALE YOV (%) 43.9 43.9 —
EFEMES 2,151 415 1,736
Household and #A L Share (%) 2.4 0.7 5.6
other goods BIEALE YoY (%) 101.2 90.7 104.1
EYxrra=y bt 90,000 59,482 30,517
Total business units &Itk Yoy (%) 104.8 101.6 11.6

UNITED ARROWS LTD. DATA BOOK



(3) PLvk=—4v b

Trend-conscious Market

(47 : A /millions of yen)

FY2019 FY2020 FY2021 FY2022
AR 27,642 26,906 21,403 22,469
Men's ALt Share (%) 37.8 37.1 36.6 375

FIBLE Yoy (%) 103.3 97.3 79.5 105.0
DA AR 43,139 43,324 35,306 36,473
Women's MLt Share (%) 58.9 59.8 60.3 60.8

BIHALE YoY (%) 109.6 100.4 81.5 103.3
SN —8 LY — 1,509 1,441 1,374 602
Silver & leather AL Share (%) 2.1 2.0 2.3 1.0

FIBLE Yoy (%) 86.1 95.5 95.4 43.9
EFERESE 877 777 457 415
Household and MLt Share (%) 1.2 1.1 0.8 0.7
other goods BIEALE YOY (%) 97.8 88.6 58.8 90.7
EYxRa=y b5t 73,169 72,449 58,542 59,482
Total business units BIHALE YoY (%) 106.4 99.0 80.8 101.6

(4) Ty k- pLy

R<—4% v b Basic Trend-conscious Market

(B4 : A M. millions of yen)

FY2019 FY2020 FY2021 FY2022

AR 13,942 13,894 9,701 11,108
Men's AR LE Share (%) 35.2 35.9 35.5 35.9
BIHALE YoY (%) 103.2 99.7 69.8 114.5

TA AR 23,775 23,066 15,967 18,065
Women's AL Share (%) 60.0 59.6 58.4 58.5
BIEALE YoY (%) 115.6 97.0 69.2 13.1

SILN—GL Y — — — — —
Silver & leather HRLE Share (%) — — — —
BIHALE YoY (%) — — — —

FouR-EFTHEES 1,892 1,750 1,667 1,736
Children's, household  ##itt Share (%) 4.8 4.5 6.1 5.6
and other goods BIRALE YOY (%) 65.6 92.5 95.2 1041
EYxzra=y pEt 39,610 38,712 27,335 30,517
Total business units BIHALE YoY (%) 107.2 97.7 70.6 111.6

~13-
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5. BN~ 55 LS (EENE) Efficiency of Sales (Directly Operated Stores)

(1) /NSELJE Retail Stores

UNITED ARROWS LTD. DATA BOOK

FY2018 FY2019 FY2020 FY2021 FY2022
B & 555 k5 Sales by directly operated stores B (millions of yen) 84,550 84,950 80,395 51,802 58,279
mM%EEHEES FH5Ei5EE  Av. sales area m 54,523 53,464 54,297 54,658 53,119
Sales per 1§ M%7 H5%EEE Salesperini F (thousands of yen) 1,550 1,588 1,480 947 1,097
A5 Av. monthly sales per Imi FH (thousands of yen) 129 132 123 78 91
TANEE=hEES FREE B Av. number of employees A (person) 2,477 2,517 2,614 2,629 2,355
Sales peremployee 1AZ7% D35ELE Sales per employee FH (thousands of yen) 34,134 33,754 30,754 19,705 24,749
A Av. monthly sales per employee FH (thousands of yen) 2,844 2,812 2,562 1,642 2,062
G -TIBERE EEEROHEFREIHRPFYICL>TEYES .
CEHRERRITONT, EHE. TUNAbeb MEABBIVEHLTEVET . (202243 AMRFHMERRONR E4E 23524, 7IL/A1F3AN), 2019E3 A L VEHHMBBREELZIASHYOSELTHYVFLIIELTVET .
Note: - Sales area and number of employees are calculated in an average of the term.
- The number of employees are calculated from all headcount (both regular employees and part-time employees). Short-time employees are counted as 0.5/person and included into number of regular employees from the FY2019.
(Average number of employees during the FY2022; 2,352 regular employees, 3 part-time employees)
(2) E%5IByBusiness (2021/4~2022/3)
UeLE Tr:n:-:o:s:;:h;r:et E;s: T;e:d::n:c::u_s;:rk:t
BEEE5E LS Sales by directly operated stores B[ (millions of yen) 58,279 38,902 19,376
IM&fYTLES FH5Ei5EE  Av. sales area i 53,119 28,924 24,195
Sales per 1§ M%7 9% LS Salesperini FH (thousands of yen) 1,097 1,344 800
A1 Av. monthly sales perini FM (thousands of yen) 91 112 66
IASERYFZLES FHEEEE  Av. number of employees A (person) 2,355 1,447 908
Sales peremployee 1A%7= Y5 EE Sales peremployee  FH (thousands of yen) 24,749 26,881 21,348
A Av. monthly sales per employee FH (thousands of yen) 2,062 2,240 1,779
ECRHERARGTLNAAEEHET . (NURT—yMERRLLLEE, TR 28  IYR-FLURY—yhIEH# B 9074 . 7L/ R 1%)
Note: - Breakdown of number of employees: Trend-conscious Market; 1,445 regular employees and 2 part-time employees, Basic Trend-conscious Market; 907regular employees and 1 part-time employees.
(3) LY F=—4%v I+ Trend-conscious Market
FY2019 FY2020 FY2021 FY2022
B 25555 Sales by directly operated stores B (millions of yen) 54,518 51,834 35,149 38,902
ImY=hiLES FHFEGEIR  Av. sales area m 29,498 29,530 30,045 28,924
Sales per 1 M%7 9H5% LS Salesperni FF (thousands of yen) 1,848 1,755 1,169 1,344
A Av. monthly sales per1ini F (thousands of yen) 154 146 97 112
TASEYFELES FHHEEBE  Av. number of employees A (person) 1,540 1,575 1,587 1,447
Sales peremployee 1AM/ Y7 LS Sales peremployee ¥ (thousandsof yen) 35,390 32,916 22,152 26,881
A1 Av. monthly sales per employee FH (thousands of yen) 2,949 2,743 1,846 2,240
(4) v F+ b FT—% v b Basic Trend-conscious Market
FY2019 FY2020 FY2021 FY2022
BEE[E5 5 Sales by directly operated stores B[ (millions of yen) 30,431 28,561 16,652 19,376
IMH=HFTLES FH5Ei5EE  Av. sales area ni 23,966 24,767 24,613 24,195
Sales per 1nd M%7 9% LS Salesperlni FH (thousands of yen) 1,269 1,153 676 800
A5 Av. monthly sales perini FH (thousands of yen) 105 96 56 66
TANEENEES FHRZESE  Av. number of employees A (person) 976 1,039 1,042 908
Sales peremployee 1A%7= Y5 EE Sales peremployee  FH (thousands of yen) 31,172 27,480 15,979 21,348
A Av. monthly sales per employee FH (thousands of yen) 2,597 2,290 1,331 1,779




6. SCIBETE. H¥EEM Sales Area and Number of Employees

FY2018 FY2019 FY2020 FY2021 FY2022
eI mE BREHE i 53,623.0 55,136.0 54,493.8 55,105.2 52,169.3
Total sales area BIHALE Yo (%) 98.1 102.7 98.8 101.1 94.7
JE&% Stores 203 211 214 209 190
L b=—4v b BREHE i = 31,266.9 29,774.3 30,689.1 28,594.0
Trend-conscious Market BIHALL YoV (%) - 103.1 95.2 103.1 93.2
JE&H% Stores — N3 N3 17 106
BEE BREHE n — 30,553.0 29,060.4 29,975.2 27,880.1
Directly operated stores BIHALE Yoy (%) - 103.2 95.1 103.1 93.0
JE&H% Stores — 10 10 N4 103
FCIE HAREH m = 713.9 713.9 713.9 713.9
Franchise stores BIHALL YoV (%) - 102.5 100.0 100.0 100.0
JE&H# Stores - 3 3 3 3
Sy bR bLrrz=%Fv b BREHE n = 24,583.0 24,719.5 24,416.2 23,575.3
Basic Trend-conscious Market BIHALL YoV (%) - 105.1 100.6 98.8 96.6
JE&H% Stores — 98 101 92 84
HRAEEES ([ RET LA (S0 ) 3,970 3,924 4,182 4,214 3,826
Number of employees [436] [411] [470] [76] [15]
(The number in parentheses indicates part-time
BIEALE YOy (%) 102.9 98.8 106.6 100.8 90.8

employees not included in the number of

E: -FCIESIE. UARBJIE. UAKSE . BY/NETED3IESHTY .
HIRUERBBEE ERH AT RBBEEZECREARLT. FRUNOHARBVEAFTT . SIMLEIPRAERBBOLETT,
Note: - "UNITED ARROWS" has 3 franchise stores. (UA Asahikawa, UA Oita and BY Kokura)

- Number of employees at the term end includes regular employees working at the head office and stores and employees being on loan to our subsidiary companies.

YoY indicates year to year comparison of the number of employees.
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7. HRiEREDIKI Capital Expenditures

(Bifi: BT M.~ millions of yen)

FY2018 FY2019 FY2020 FY2021 FY2022

EERBRE 1,847 2,117 1,359 972 264
Operating capital expenditures #A L Share (%) 68.0 39.8 77.9 57.7 7.9
BIEALE YoV (%) 69.3 114.6 64.2 71.5 27.2

fL> R=—F v b = 430 923 613 137
Trend-conscious Market #ALLL Share (%) - 8.1 52.9 36.4 4.1
BIEALE YoV (%) - 61.7 214.3 66.5 223

Sy R bbriFx=%Fvh = 517 157 262 47
Basic Trend-conscious Market #ALLE Share (%) - 9.7 9.0 15.6 1.4
BIEALE YoV (%) - 225.8 30.4 166.9 18.2

BEfFIE SRim R &S 920 1,168 278 95 79
Existing stores, etc. #HLL Share (%) 33.9 22.0 16.0 5.7 2.4
BIEALE YoV (%) 92.6 127.0 23.9 34.3 83.4

Z Ofth 868 3,204 384 712 3,105
Other capital expenditures #ALLE Share (%) 32.0 60.2 221 42.3 92.1
BIEALE YoV (%) 88.3 369.2 12.0 185.0 435.9

i 2,715 5,322 1,744 1,684 3,370
Total capital expenditures BUEAEE YOY (%) 74.4 196.0 32.8 96.6 200.0
REEE 223 407 317 319 57
Guarantee money deposited BIHALE Yoy (%) 56.0 182.3 77.9 100.5 17.9

S ERERRIRAE, MBI PCHRME, - BEEFETOLEREMNRELTHELTAYFET,
Note: Operating capital expenditures are calculated from new store openings, refurbishment and transfer of stores executed during each FY.
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