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Store Related Data
Net Sales by Business and Category (non-consolidated)
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UNITED ARROWS LTD.
millions of yen

UNITED ARROWS
millions of yen

CHROME HEARTS
millions of yen

UNITED ARROWS LTD.
millions of yen

green label relaxing
millions of yen

SBUs and UA Labs
millions of yen

green label relaxing	 16,384	 19.3%

UNITED ARROWS	 39,402	 46.3%

Men’s	 19,583	 49.8%

Women’s	 35,037	 41.2%

CHROME HEARTS	 4,862	 5.7%

Women’s	 16,954	 43.0%

Silver & Leather	 6,295	 7.4%

Men’s	 7,189	 43.9%

Men’s	 1,040	 8.1%

Men’s	 27,814	 32.7%

Other	 11,538	 13.5%

Miscellaneous	 1,426	 3.6%

Silver & Leather	 4,862	 100.0%

Other	 11,538	 13.5%

Miscellaneous	 1,466	 8.9%

Miscellaneous	 1,507	 11.7%

SBUs and UA Labs	 12,903	 15.2%

Silver & Leather	 1,433	 3.6%

Miscellaneous	 4,405	 5.2%

Women’s	 7,728	 47.2%

Women’s	 10,354	 80.2%

Net sales by business and YoY / Composition rate Net sales by category and YoY / Composition rate
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Data by Business and Store (non-consolidated)
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Number of stores
stores

Sales trends

Average sales area
m2

Average number of employees
people
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 Retail + online store sales    Retail sales    Online store sales   
 Customers (YoY)   Average spend (YoY)

–	� “Retail + online store sales” and “Online store sales” are disclosed from the fiscal year 
ended March 2010.

–	� Number of customers and average spend per customer are calculated from retail sales.

 UNITED ARROWS
 green label relaxing
 CHROME HEARTS
 SBUs and UA Labs

Average annual sales, sales area and number of employees per store

 
UNITED ARROWS
General Merchandise

Store UNITED ARROWS
BEAUTY&YOUTH 
UNITED ARROWS

UNITED ARROWS
green label relaxing

CHROME 
HEARTS SBUs and UA Labs

Average annual sales
millions of yen 1,460 650 440 340 810 200

Average sales area
m2 470 410 300 250 170 100

Average number of employees
people 35 16 16 13 10 7

Net Sales by Sales Channel and Retail Area

UNITED ARROWS General Merchandise Store 2 1 4 1 1 2 11

UNITED ARROWS 1 2 5 1 6 1 16

BEAUTY&YOUTH UNITED ARROWS 1 3 9 2 4 6 25

UA Label Image Store 2 2

UNITED ARROWS green label relaxing 2 13 12 4 6 8 45

CHROME HEARTS 3 1 1 1 6

SBUs and UA Labs 3 5 22 6 9 6 51

UNITED ARROWS Outlet 3 6 1 3 2 1 16

FIGO CO., LTD. 5 1 2 2 10

COEN CO., LTD. 4 6 6 6 7 7 36

Total 16 36 69 25 38 34 218
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UNITED ARROWS LTD.
millions of yen

UNITED ARROWS LTD.
millions of yen

Retail	 63,595	 74.7% Tokyo area	 29,063	 45.7%

Hokkaido / Tohoku area	 2,789	 4.4%

Online store	 8,997	 10.6%
Koshinetsu / Hokuriku / Tokai area
		  5,685	 8.9%

Kanto area (excluding Tokyo)	 10,148	 16.0%

Other	 11,538	 13.6% Chugoku / Shikoku / Kyushu area	 6,108	 9.6%

Wholesale, etc. 	 959	 1.1% Kansai area	 9,799	 15.4%
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99.9% 12.3%
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Sales by sales channel / Composition rate Sales by retail area / Composition rate (non-consolidated)

Store network by area
as of August 31, 2011

Tokyo area

Hokkaido / Tohoku area

Koshinetsu / Hokuriku / Tokai area

Kanto area  
(excluding Tokyo)

Chugoku / Shikoku / Kyushu area

Kansai area


